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Programme de  
développement du  
leadership

La Société a élaboré un programme 
supérieur de leadership et de stratégie 
pour les gestionnaires intermédiaires 
en partenariat avec d’autres sociétés 
d’État et la Asper School of Business. 
Les sujets traités comprenaient les 
suivants : gouvernance, planification 
stratégique, utilisation de l’information 
financière, gestion des risques de 
l’entreprise, sensibilisation à la diversité, 
marque de l’organisation et tendances 
émergentes des affaires. Quatre ges-
tionnaires ont réussi le cours de deux 
semaines.

Formation 

La Société continue de se concentrer 
sur la formation pour veiller à ce que 
les employés aient les compétences et 
l’expérience nécessaires pour combler 
les attentes des clients et composer 
avec l’évolution des responsabilités 
inhérentes à leurs postes. Pour faciliter 
la prestation de la formation, la Société 
a lancé en janvier 2011 un système 
de gestion de l’apprentissage en ligne 
appelé Training Partner (partenaire de 
la formation).

Les cours de formation suivants ont  
été offerts au cours de l’exercice :

•	 rédaction d’affaires;

•	 cours sur la connaissance de base 
des produits et cours supérieur 
sanctionné par un certificat pour 
les employés du siège social et des 
magasins d’alcools;

•	 formation à l’intervention non  
violente en situation d’urgence,  
y compris le programme Play It 
Safe (Jouer en toute sécurité);

•	 programme Backsafe (soins  
du dos);

•	 programme Fight or Flight  
(extincteurs d’incendie);

•	 premiers soins et réanimation 
cardio-respiratoire (RCR);

•	 conduite d’un chariot élévateur à 
fourche et d’un chariot automoteur 
élévateur à plate-forme, à grande 
levée;

•	 cours sur la connaissance de 
base du vin et cours supérieur 
sanctionné par un certificat pour 
les employés du siège social et les 
commis de détail;

•	 programme Serving It Safe  
(anciennement le programme It’s 
Good Business);

•	 gestion du rendement;

•	 contrôle de la qualité;

•	 prévention des vols;

•	 séminaires des fournisseurs au 
personnel de vente au détail et aux 
ambassadeurs de produits;

•	 formation en ligne par le pro-
gramme Training Partner pour les 
apprentis et les gestionnaires;

•	 signalement des incidents à la 
Commission des accidents du 
travail;

•	 programme Working Smaart;

Prix de distinction

Les prix de distinction reconnaissent 
les contributions exceptionnelles des 
employés à la Société et à la collectivité 
dans plusieurs catégories, telles que le 
service communautaire, l’innovation en 

affaires et l’excellence du leadership  
et du service à la clientèle. Les prix 
comprennent aussi une catégorie  
« réalisation suprême » pour reconnaî-
tre les réalisations professionnelles et 
personnelles. En 2010-2011, la Société 
a reconnu deux employés pour leur 
travail communautaire et l’excellence  
de leur service à la clientèle.

Programme de bourses 
d’études

Le programme de bourses d’études de 
la Société offre une aide financière aux 
enfants des employés de la Société 
qui poursuivent des études postsec-
ondaires au niveau universitaire ou 
collégial. La Société offre un maxi-
mum de six bourses d’études (quatre 
bourses universitaires de 1 000 $ et 
deux bourses de 500 $ pour des études 
dans un collège ou une école de forma-
tion professionnelle). En 2010-2011, 
la Société a accordé quatre bourses 
d’études universitaires.

Prix de reconnaissance

En 2010-2011, pour la cinquième année 
consécutive, la Société a été nommée 
un des vingt-cinq meilleurs employeurs 
au Manitoba dans le cadre du concours 
des cent meilleurs employeurs au 
Canada.

Les prix de distinction de 2010-2011 ont été présentés par Ken Hildahl, président-directeur 
général, aux employés suivants de la Société : Lori Kreutzer (prix du service communautaire) 
et Art Arpin (deuxième prix consécutif de l’excellence du service à la clientèle).
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[ Qualité du milieu de travail ]

Santé et mieux-être

La Société a continué de reconnaî-
tre l’importance et les bienfaits d’un 
mode de vie sain par le biais des 
activités suivantes :

•	 organisation de la troisième 
journée du mieux-être annuelle, 
qui présentait des éléments 
d’exposition sur la collectivité 
et les modes de vie sains, ainsi 
qu’une clinique de détermination 
du groupe sanguin, et proposait 
des aliments et des goûters 
sains;

•	 offre de séances d’information 
sur l’ergonomie aux employés 
de tous les services au siège 
social pour veiller à ce qu’ils « 
s’assoient en toute sécurité »;

•	 organisation d’une clinique de 
vaccination antigrippale pour les 
employés du siège social et des 
magasins d’alcools de Winnipeg 
afin de les préparer à la période 
de la grippe à venir; 

• 	 autres initiatives : projet de perte 
de poids du genre « The Biggest 
Loser » (Le Grand Perdant), 
élaboration d’un programme de 
sensibilisation à la consomma-
tion d’alcool en partenariat avec 
la Fondation manitobaine de lutte 
contre les dépendances.

Défibrillateurs externes 
automatisés (DEA)

Au cours de l’exercice, la Société 
a mis en œuvre un projet pilote 
d’installation de cinq DEA, soit trois 
au siège social et deux dans des 

magasins d’alcools, pour assurer la 
sécurité des employés et des clients. 
La mise en œuvre complète du pro-
gramme a été approuvée pour tous 
les magasins d’alcools et l’installation 
des DEA devait être terminée au 
début de l’exercice 2011-2012

Vêtements promotionnels 
(Pride Wear)

La Société a lancé un nouveau 
programme de vêtements promotion-
nels pour les employés en offrant un 
nombre limité d’articles à acheter. Le 
stock d’articles sera mis à jour deux 
fois par année.

Inspections de sécurité  
et analyse des risques  
professionnels

La sécurité et l’hygiène du travail  
ont continué d’être une priorité pour 
la Société, qui a mis en œuvre les 
initiatives suivantes :

•	 inspections trimestrielles  
continues de tous les magasins 
d’alcools;

•	 parachèvement des procédures 
de sécurité au travail pour le 
Service d’entretien;

•	 offre de tests auditifs aux  
employés du siège social;

•	 installation de bornes de protec-
tion devant tous les magasins 
d’alcools considérés à risque 
pour les accidents de voiture.

De plus, les membres du Comité de 
sécurité ont procédé à des vérifica-
tions sécuritaires dans 28 magasins 

d’alcools, tandis que des inspecteurs 
de la sécurité de la Division de la 
sécurité et de l’hygiène du travail 
ont inspecté dix magasins d’alcools. 
À la suite de ces inspections, des 
douches oculaires automatiques ont 
été installées dans les magasins de 
Brandon et un cric de levage hydrau-
lique a été acheté pour le magasin 
d’alcools de Swan River.

Installations

Des améliorations ont été ap-
portées à un certain nombre de 
magasins d’alcools afin de créer 
de l’espace pour la formation en 
ligne et l’entreposage. La Société a 
également examiné les besoins en 
surface au siège social en fonction 
de la croissance présente et future 
de l’entreprise. Cet examen a inclus 
l’enveloppe extérieure de l’immeuble 
âgé de presque cinquante ans en 
raison de préoccupations en matière 
de sécurité. La Société a lancé des 
négociations pour louer des locaux 
dans un immeuble adjacent au siège 
social pour gérer les besoins en 
surface, tandis que les plans des 
travaux sur l’enveloppe extérieure 
de l’immeuble seront élaborés en 
2011-2012.

Divulgateurs d’actes 
répréhensibles

La Société n’a aucune divulgation à 
signaler pour l’exercice 2010-2011.
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F11États   
financiers

R e s p o n s a b i l i t é

Du 1er avril 2010 au 31 mars 2011 
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n La responsabilité de la préparation des états financiers qui suivent revient à la direction 
de la Société des alcools du Manitoba et ces derniers ont été préparés conformément 
aux conventions comptables indiquées à la note n° 2. De l’avis de la direction, les états  
financiers ont été préparés adéquatement et ils contiennent nécessairement des mon-
tants fondés sur les meilleures estimations et le meilleur jugement de la direction.

Étant donné que la direction est responsable de l’intégrité des états financiers, celle-ci a 
établi des systèmes de contrôle interne pour que l’on soit raisonnablement sûr que les 
actifs de la Société sont bien comptabilisés et adéquatement protégés.

Ken Hildahl	I ngrid Loewen 
Président-directeur général	D irectrice des affaires financières  
		  et stratégiques

Le 31 mars 2011
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To the Board of Commissioners of 
The Liquor Control Commission

We have audited the accompanying financial statements of The Liquor Control  
Commission, which comprise the balance sheet as at March 31, 2011 and the statements 
of income and cash flows for the year then ended, and a summary of significant accounting 
policies and other explanatory information.

Management’s responsibility for the financial statements

Management is responsible for the preparation and fair presentation of these financial  
statements in accordance with Canadian generally accepted accounting principles, and for 
such internal control as management determines is necessary to enable the preparation of 
financial statements that are free from material misstatement, whether due to fraud or error.

Auditors’ responsibility

Our responsibility is to express an opinion on these financial statements based on our audit.  
We conducted our audit in accordance with Canadian generally accepted auditing standards.  
Those standards require that we comply with ethical requirements and plan and perform the 
audit to obtain reasonable assurance about whether the financial statements are free from 
material misstatement.

An audit involves performing procedures to obtain audit evidence about the amounts and 
disclosures in the financial statements. The procedures selected depend on the auditors’ 
judgment, including the assessment of the risks of material misstatement of the financial 
statements, whether due to fraud or error. In making those risk assessments, the auditors 
consider internal control relevant to the entity’s preparation and fair presentation of the finan-
cial statements in order to design audit procedures that are appropriate in the circumstances, 
but not for the purpose of expressing an opinion on the effectiveness of the entity’s internal 
control. An audit also includes evaluating the appropriateness of accounting policies used and 
the reasonableness of accounting estimates made by management, as well as evaluating the 
overall presentation of the financial statements.

We believe that the audit evidence we have obtained in our audit is sufficient and appropriate 
to provide a basis for our audit opinion.

Opinion

In our opinion, the financial statements present fairly, in all material respects, the financial 
position of The Liquor Control Commission as at March 31, 2011 and the results of its 
operations and its cash flows for the year then ended in accordance with Canadian generally 
accepted accounting principles.

 

Chartered Accountants

Winnipeg, Canada	 	  
May 25, 2011.	
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		  2011	 2010	
	 $   	 $   	

ASSETS		

Current		

Cash and cash equivalents	  8,399 	  9,190 

Accounts receivable	  20,308 	  20,726 

Inventory [note 6]	  38,311 	  35,690 

Prepaid expenses	  1,328 	  1,256 

Total current assets	  68,346 	  66,862 

Restricted cash [notes 2 and 11]	  — 	  46,360 

Property and equipment, net [note 9]	  28,007 	  26,356 

Intangible assets [note 10]	  2,110 	  2,984 

		   98,463 	  142,562 	

LIABILITIES 		

Current		

Accounts payable - trade and other	  38,917 	  34,759 

Goods and Services Tax payable	  708 	  1,096 

Manitoba Retail Sales Tax payable	  1,522 	  1,471 

Net profit payable to the Province of Manitoba	  47,696 	  47,777 

Environmental Protection Tax payable	  140 	  141 

Deferred licence fees	  342 	  327 

Total current liabilities	  89,325 	  85,571 

Provision for employee pension benefits [note 11]	  5,527 	  53,318 

Provision for retirement allowances [note 12]	  3,611 	  3,673 

	  	 98,463 	  142,562 	

See accompanying notes		

		

On behalf of the Commission:		

		

		

Chair of the Board	C hair of the Audit Committee	

		

			 

President & Chief Executive Officer	C hief Financial & Strategy Officer	

As at March 31
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		  2011	 2010	
	 $   	 $   	

Sales [schedule]	  621,880 	  610,515 

Cost of sales  [schedule]	  307,762 	  310,916 

Gross profit [schedule]	  314,118 	  299,599 

Other income [note 7]		

Licence and permit fees	  1,828 	  1,912 

Merchandising program fees	  2,235 	  1,790 

Administration and other	  882 	  1,050 

	  	 4,945 	  4,752 

	  	 319,063 	  304,351 

		

General and administrative expenses [note 8]	  64,718 	  66,913 

Depreciation	  3,849 	  3,761 

Net profit paid or payable to the Province  
of Manitoba	  250,496 	  233,677 

See accompanying notes		

		

year ended March 31
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		  2011	 2010	
	 $   	 $   	

OPERATING ACTIVITIES		

Cash receipts		

	 Sales – spirits, wine, coolers/ciders and beer	  622,044 	  611,760 

	A nnual licence and permit fees 	  5,248 	  4,887 

	 Goods and Services Tax	  31,639 	  30,945 

	 Manitoba Retail Sales Tax	  21,437 	  20,903 

	 Manitoba Waste Reduction and Prevention Levy	  — 	  494 

	 Environmental Protection Tax	  2,020 	  2,010 

		   682,388 	  670,999 

Cash disbursements		

	 Purchases – merchandise, federal duty, excise		

	 and other costs	  305,894 	  317,144 

	 General and administrative expenses	  66,392 	  65,138 

	 Goods and Services Tax	  32,027 	  30,844 

	 Manitoba Retail Sales Tax	  21,386 	  20,813 

	 Manitoba Waste Reduction and Prevention Levy	  34 	  492 

	 Environmental Protection Tax	  2,021 	  2,002 

	  	 427,754 	  436,433 

Net cash available from operating activities	  254,634 	  234,566 	

INVESTING ACTIVITIES		

Acquisition of property and equipment	  (4,848)	  (6,185)

Net cash available for transfer	  249,786 	  228,381 

TRANSFERS TO PROVINCE OF MANITOBA		

Current year’s net profit	  202,800 	  185,900 

Prior year’s net profit	  47,777 	  42,564 

	  	 250,577 	  228,464 

Net decrease in cash and cash equivalents  
during the year	  (791)	  (83)

Cash and cash equivalents, beginning of year	  9,190 	  9,273 

Cash and cash equivalents, end of year	  8,399 	  9,190  	

See accompanying notes		

		

	

year ended March 31
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				C    oolers/		   
	S pirits	 Wine	C iders	B eer	T otal 
	 $	 $	 $	 $	 $

Sales					  

Stores	  151,268 	  93,988 	  13,793 	  46,856 	  305,905 

Liquor vendors	  34,988 	  9,411 	  3,596 	  7,205 	  55,200 

Licensees	  19,244 	  5,218 	  1,699 	  220,926 	  247,087 

Specialty wine stores	  45 	  13,559 	  84 	  — 	  13,688 

Total sales for 2011	  205,545 	  122,176 	  19,172 	  274,987 	  621,880 

Total sales for 2010	  203,037 	  116,698 	  19,658 	  271,122 	  610,515 

					   

Cost of sales					   

	T otal cost of sales					      
   for 2011	  81,320 	  56,229 	  8,714 	  161,499 	  307,762 

	T otal cost of sales					      
   for 2010	  80,491 	  53,735 	  8,882 	  167,808 	  310,916  

Gross profit for 2011	  124,225 	  65,947 	  10,458 	  113,488 	  314,118

Gross profit for 2010	  122,546 	  62,963 	  10,776 	  103,314 	  299,599  

See accompanying notes		
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1. 	NATURE  OF ORGANIZATION

	T he Liquor Control Commission [the “MLCC”] was formed in 1923 as an agency  
of the Government of the Province of Manitoba under The Liquor Control Act.  
The MLCC’s mandate is to purchase, sell and regulate alcoholic beverages; to  
determine locations for retail liquor outlets; to licence and regulate facilities used  
by the consuming public; to provide revenue to the Province of Manitoba from the  
activities of the MLCC; and to do all such things necessary to effect the provisions  
of The Liquor Control Act.

2. 	S IGNIFICANT ACCOUNTING POLICIES

[a]	C ash and cash equivalents include cash on hand, balances with banks and  
outstanding electronic fund transactions forwarded to banks.

[b]	C ash and cash equivalents [restricted] consist of cash balances held in a trust  
account which has been advanced by the Province of Manitoba to fund the employee 
pension and retiring allowances benefits.

[c]	A ccounts receivable include electronic fund transactions to be forwarded to banks 
after March 31.

[d]	I nventories of goods for resale are valued at the lower of average cost and net  
realizable value.

[e]	R evenue is recognized at the time the product is shipped, title passes, the sales  
price is fixed and determinable, and collectibility is reasonably assured.

[f]	 Property and equipment are recorded at cost less accumulated depreciation.  
Depreciation is provided on the declining balance basis at the following annual rates:

	A utomobiles........................................................................................................... 30%  
Equipment and furnishings................................................................................... 20%  
Paving...................................................................................................................... 8% 

	L easehold improvements are depreciated on a straight-line basis over the remaining 
term of the lease or a minimum of five years.

	B uildings are depreciated on a straight-line basis over 40 years.

[g]	I ntangible assets are recorded at cost less accumulated depreciation. Depreciation  
is provided on the declining balance basis at the following annual rate:

	 Systems development........................................................................................... 30% 

[h]	 Substantially all of the employees of the MLCC are eligible for pension benefits 
based on length of service and average annualized earnings calculated on the  
best five years prior to retirement, termination, or death that provides the highest 
earnings. Pension costs, included in salaries, benefits and pension costs, consist  
of the employer’s share of pension benefits paid to retired employees, as well as  
the increase in unfunded pension liabilities during the fiscal year. This liability is  
determined actuarially every three years with the balances for the intervening years 
being determined by formula provided by the actuary as detailed in note 11. Actuarial 
gains and losses are recognized in income immediately as detailed in note 11.

[i]	I n preparing the MLCC’s financial statements, management is required to make  
estimates and assumptions that affect the reported amounts of assets and  
liabilities, the disclosure of contingent assets and liabilities at the date of the financial 
statements and reported amounts of revenue and expenses during the period.  
Actual results could differ from these estimates.

March 31, 2011

[in thousands of dollars]
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March 31, 2011 [j]	T he MLCC has classified all financial instruments into one of the following five categories: 
held for trading, held to maturity investments, available for sale financial assets, loans 
and receivables and other financial liabilities. All financial instruments are included on  
the balance sheet and are measured at fair value with the exception of loans and  
receivables, held to maturity investments and other financial liabilities, which are  
measured at amortized cost. Subsequent measurement and recognition of changes in 
fair value of financial instruments depend on their initial classification. Held for trading 
financial instruments are measured at fair value and all gains and losses are included 
in income in the period in which they arise. Available for sale financial instruments are 
measured at fair value with revaluation gains and losses included in other comprehensive 
income until the asset or liability is removed from the balance sheet.

3. 	 FUTURE ACCOUNTING CHANGES

	 International Financial Reporting Standards [“IFRS”]

	I n February 2008, the Canadian Accounting Standards Board confirmed that publicly 
accountable enterprises will be required to adopt IFRS in place of Canadian generally 
accepted accounting principles [“GAAP”] for fiscal years beginning on or after January 1, 
2011. In October 2009, the Public Sector Accounting Board confirmed that public  
sector enterprises such as MLCC will be required to follow IFRS for periods beginning 
January 1, 2011. MLCC will be required to prepare financial statements in accordance 
with IFRS effective for its 2011-12 fiscal year with comparative information presented for 
the 2010-11 fiscal year.

	A lthough IFRS and Canadian GAAP are premised on a similar conceptual framework, 
there are a number of differences with respect to recognition, measurement and dis-
closure. MLCC has completed an assessment of adopting IFRS, and has identified the 
areas with the highest potential to impact MLCC. Those areas include property, plant  
and equipment, leases, employee benefits and the transitional requirements upon the 
adoption of IFRS under the provisions of IFRS 1, First-Time Adoption of IFRS.

4. 	 FINANCIAL INSTRUMENTS

	C redit risk

	A ccounts receivable are all current at year end and were fully collected subsequent to 
year end. Therefore no allowance for uncollectible amounts was accrued by manage-
ment. Accounts receivable are written-off when management determines that they  
cannot be collected or they have been outstanding for greater than 120 days.

	Li quidity risk

	L iquidity risk is mitigated by collection terms on accounts receivable being set at less 
than or equal to the payment terms of accounts payable. All accounts payable are  
due within 30 days of year end. See note 13 for details of other contractual obligations 
and their maturities.

	 Foreign currency risk

	T he MLCC is exposed to currency risk through inventory purchase transactions that 
require settlement in foreign currencies. Exposure to fluctuations in exchange rates  
is mitigated by the policy of adjusting purchase or selling prices to maintain the profit  
margin approved by the Board of Commissioners.

	 Fair value

	T he fair value of the MLCC’s financial instruments on initial recognition is the transac-
tion price, which is the value of the consideration given or received. At March 31, 2011, 
the MLCC’s only financial asset or financial liability measured at fair value on a recurring 
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basis was cash totalling $8,399. The MLCC has made the following classifications  
of its financial instruments:

	C ash and cash equivalents are classified as held for trading and measured at fair 
value. The gains or losses arising on the revaluation to fair value at the end of the 
period are included in net income.

	A ccounts receivable are classified as loans and receivables and recorded at cost, 
which upon initial recognition is equal to their fair value. Subsequent measurements 
are recorded at amortized cost using the effective interest rate method.

	A ccounts payable, net profit payable to the Province of Manitoba and other taxes  
payable are classified as other financial liabilities and are initially measured at their 
fair value. Subsequent measurements are recorded at amortized cost using the  
effective interest rate method.

	I t is management’s opinion that the MLCC is not exposed to significant interest rate, 
currency, liquidity, or credit risks arising from these financial instruments. The fair 
values of the MLCC’s financial instruments approximate their carrying value unless 
otherwise stated due to the short period between initial recognition and subsequent 
settlement.

5. 	CAP ITAL MANAGEMENT

	T he MLCC defines its capital as cash and cash equivalents available for operations. 
The MLCC’s objectives are to have cash resources available for operations, to  
provide flexibility to take advantage of opportunities that will advance its purposes 
and to meet its obligation to transfer its net profit to the Province of Manitoba  
annually. The need for cash is considered in the preparation of an annual budget  
and in the monitoring of cash flows and actual operating results compared to budget. 
As at March 31, 2011, the MLCC has met its objective of having sufficient cash 
resources to meet its current obligations.

6. 	 INVENTORY

	I nventory consists of the following:

		  2011	 2010 
	 $	 $	

	 Warehouse	 26,029	 23,802 
Stores	 12,282	 11,888

		  38,311	 35,690 

	T he amount of unpaid and unrecorded Customs and Excise duties on owned  
merchandise held in bond is approximately $3,806 at March 31, 2011 [2010 - $3,948].

7. 	OTHER  INCOME

	O ther income consists of the following:

		  2011	 2010 
	 $	 $	

	A nnual licence fees and licence application fees	 1,091	 1,104
	O ccasional permit fees	 640	 329
	O ccasional permit additional fees	 —	 471
	L icensee monetary penalties	 97	 8

		  1,828	 1,912
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	AIR  MILES® revenue	 1,271	 957
	A dvertising revenue – other	 964	 833

		  2,235	 1,790	

	 Markup on non-sale items	 401	 329
	 Foreign exchange	 137	 266
	A dministration charges	 138	 152
	B order point fees	 158	 125
	 Miscellaneous	 22	 152
	 Specialty wine store fees	 26	 26

		  882	 1,050

		  4,945	 4,752

8. 	GENERAL  AND ADMINISTRATIVE EXPENSES

	 General and administrative expenses consist of the following:

		  2011	 2010 
	 $	 $

	  
Salaries, benefits and pension costs [note 11]	 38,820	 41,541

	L eased premises [note 13]	 7,209	 6,791
	 Maintenance and repairs	 3,401	 3,174
	B ank charges	 2,402	 2,341
	D elivery charges	 1,845	 1,781
	U tilities	 1,316	 1,545
	AIR  MILES® program	 1,258	 1,288
	A lcohol education	 837	 821
	 Protective services	 816	 792
	 Printing, postage and supplies	 804	 779
	C ommunity support	 717	 577
	 Health and Post Secondary Education Tax Levy	 714	 699
	 Grants in lieu of taxes	 701	 667
	A dvertising and promotions	 614	 521
	 Staff training	 584	 656
	 Equipment rentals [note 13]	 580	 685
	 Professional fees	 499	 520
	T ravel	 316	 391
	 Miscellaneous	 312	 392
	C ommunications	 227	 253
	 Vehicle expenses	 203	 199
	A ssociation memberships	 114	 122
	C orporation Capital Tax	 111	 107
	C rown Corporations Council levy	 100	 105
	B ad debt expense	 77	 25
	 Product analysis	 73	 74
	I nsurance	 68	 67

		  64,718	 66,913
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9. 	PROPERTY  AND EQUIPMENT

	 Property and equipment consist of the following:

			   2011

			A   ccumulated	N et book 
	C ost	 depreciation	 value 
	 $	 $	 $	

	 Land	 120	 —	 120
	A utomobiles	 656	 340	 316
	 Equipment and furnishings	 12,547	 6,380	 6,167
	 Paving 	 520	 203	 317
	 Leasehold improvements	 13,439	 6,318	 7,121
	B uildings	 18,397	 4,866	 13,531
	 Systems infrastructure	 1,401	 966	 435

		  47,080	 19,073	 28,007

			   2010

			A   ccumulated	N et book 
	C ost	 depreciation	 value 
	 $	 $	 $	
			 

	L and	 120	 —	 120
	A utomobiles	 639	 386	 253
	 Equipment and furnishings	 11,728	 5,133	 6,595
	 Paving 	 496	 175	 321
	L easehold improvements	 11,198	 5,543	 5,655
	B uildings	 17,473	 4,480	 12,993
	 Systems infrastructure 	 1,239	 820	 419

		  42,893	 16,537	 26,356

10. 	INTANGIBLE ASSETS

	I ntangible assets consist of the following:

			   2011

			A   ccumulated	N et book 
	C ost	 depreciation	 value 
	 $	 $	 $	
	

	 Systems development	 11,103	 8,993	 2,110

			   2010

			A   ccumulated	N et book 
	C ost	 depreciation	 value 
	 $	 $	 $	
			 

	 Systems development 	 11,577	 8,593	 2,984
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11. 	PROVISION FOR EMPLOYEE PENSION BENEFITS

	T he MLCC maintains a defined benefit pension plan in accordance with the provisions of 
The Civil Service Superannuation Act administered by the Civil Service Superannuation 
Board. An actuarial valuation of the provision for employee pension benefits was con-
ducted by Ellement & Ellement Ltd. Consulting Actuaries as of December 31, 2009. The 
projected unit credit method was used and the liabilities have been extrapolated to March 
31, 2011 using a formula provided by the actuary.

		  2011	 2010 
	 $	 $

	A ccrued benefit liability, beginning of year	 53,318	 51,213
	L oss based on 2009 actuarial report	 4,094	 —
	B enefits accrued	 1,804	 1,736
	I nterest accrued on benefits	 3,729	 3,597
	B enefits paid	 (2,920)	 (2,762)
	 Matching pension contributions	 (560)	 (466)

	 Accrued benefit liability, end of year	 59,465	 53,318

	 Pension expense	 5,533	 5,333
	 Employee contributions	 1,710	 1,667
	 Employer contributions	 2,920	 2,762

	T he pension expense consists of benefits accrued of $1,804 [2010 - $1,736] and interest 
accrued on benefits of $3,729 [2010 - $3,597].

	T he accrued benefit liability is comprised of:

		  2011	 2010 
	 $	 $

	D efined benefit obligation	 59,465	 53,318
	 Fair value of plan assets	 53,938	 —

	A ccrued benefit liability	 (5,527)	 (53,318)

	C hanges in the fair value of the plan assets are as follows (in actual dollars):

		  2011	 2010 
	 $	 $

	 Fair value of plan assets, beginning of year	 —	 —
	T ransfer of restricted cash	 46,408,293	 —
	 Expected return	 5,713,939	 —
	C ontributions by employer	 560,020	 —
	 Matching contributions	 1,255,433	 —

	 Fair value of plan assets, end of year	 53,937,685	 —

	T he major categories of plan assets as a percentage of the fair value of total plan assets 
are as follows:

		  2011	 2010 
	 %	 %

	C ash and cash equivalents	 5.3	 —
	C anadian equities	 94.7	 —
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	T he overall expected rate of return on assets is determined based on the market 
expectations prevailing on that date, applicable to the period over which the obligation 
is to be settled. These are reflected in the principal assumptions below.

	T he key actuarial assumptions used in determining the MLCC’s provision for  
employee pension benefits were at the following weighted average rates:

	A s at March 31	 2011	 2010 
	 %	 %

	D iscount rate	 6.00	 6.50
	 Expected long-term rate of return	 6.00	 6.50
	I nflation	 2.00	 2.50
	R ate of future compensation increases	 3.75	 4.25

	I n addition, post-retirement indexing is at 1.33%.

	T he amount of the long-term provision for employee pension benefits of $46,360 as at 
March 31, 2010 has been funded by the cash advanced by the Province of Manitoba. 
The funds are held in a trust account and are recorded as restricted cash [note 2].

12. 	PROVISION FOR RETIREMENT ALLOWANCES

	 Effective April 1, 1998, the MLCC commenced recording accumulated retirement 
allowances for its employees. Eligible employees are entitled to receive a retirement 
allowance equal to one week’s pay to a maximum of 25 weeks for each year of  
continuous employment based on the current salary at date of retirement. The  
provision recorded has been extrapolated to March 31, 2011 using a formula  
provided by the actuary.

13. 	COMMITMENTS

[a]	T he MLCC leases 45 buildings. Leases have expiry dates ranging from 2012 to 2029.

	T he future minimum annual lease payments for each of the next five years and  
thereafter are as follows:

	Y ear ending March 31		  $

	 2012		  4,967
	 2013		  4,717
	 2014		  4,684
	 2015		  4,453
	 2016		  4,034
	T hereafter		  25,355

			   48,210

[b]	T he MLCC leases computer equipment. Leases on computer equipment have expiry 
dates ranging from 2012 to 2013.

	T he future minimum lease payments for each of the years to the expiry of the lease 
contracts are as follows:

	Y ear ending March 31		  $

	 2012		  81
	 2013		  57

			   138

14. 	COMPARATIVE FIGURES

	T he comparative financial statements have been reclassified from statements  
previously presented to conform to the presentation of the current year’s financial 
statements.
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		  2007	 2008	 2009	 2010	 2011

Chiffre des ventes	 521 380	 554 769	 583 763	 610 515	 621 880

Marge bénéficiaire brute	 259 822	 275 226	 288 241	 299 599	 314 118

Bénéfice net	 207 944	 219 210	 229 164	 233 677	 250 496

Dépenses administratives	 53 934	 58 328	 60 355	 66 913	 64 718

Amortissement pour dépréciation	 2 583	 2 666	 3 313	 3 761	 3 849

% de la marge bénéficiaire brute  
sur le chiffre des ventes	 49,8 %	 49,6 %	 49,4 %	 49,1 %	 50,5 %

% du bénéfice net sur le chiffre  
des ventes	 39,9 %	 39,5 %	 39,3 %	 38,3 %	 40,3 %

% des dépenses administratives  
sur le chiffre des ventes	 10,3 %	 10,5 %	 10,3 %	 11,0 %	 10,4 %

Marges bénéficiaires et dépenses  [en milliers de dollars]

pour les exercices terminés le 31 mars
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$250.5 MILLION FOR 
MANITOBANS

Marchandises   253,9 $   40 %

Frais d’exploitation   68,6 $   11 %

Gouv. provincial   250,5 $   40 %

Gouv. fédéral   53,9 $   9 %

RETAIL OUTLETS – 2011

Vendeurs d’alcools privés et 
boutiques hors taxes – 180
Magasins d’alcools de la Société 
des alcools – 50
Vendeurs de bière privés – 271

Magasins de vins de spécialité – 8
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$250.5 MILLION FOR 
MANITOBANS

Marchandises   253,9 $   40 %

Frais d’exploitation   68,6 $   11 %

Gouv. provincial   250,5 $   40 %

Gouv. fédéral   53,9 $   9 %

RETAIL OUTLETS – 2011

Vendeurs d’alcools privés et 
boutiques hors taxes – 180
Magasins d’alcools de la Société 
des alcools – 50
Vendeurs de bière privés – 271

Magasins de vins de spécialité – 8
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4.89
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Points de vente  
au détail – 2011

Où va l’argent?

Montants additionnels versés au gouvernement 
provincial [en millions de dollars] 

Taxe sur les ventes au détail – 21,4

Taxe destinée à la protection de l’environnement – 2,0

Montants additionnels versés au gouvernement 
fédéral [en millions de dollars] 

Taxe sur les produits et services — 32,0
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$250.5 MILLION FOR 
MANITOBANS

Marchandises   253,9 $   40 %

Frais d’exploitation   68,6 $   11 %

Gouv. provincial   250,5 $   40 %

Gouv. fédéral   53,9 $   9 %

RETAIL OUTLETS – 2011

Vendeurs d’alcools privés et 
boutiques hors taxes – 180
Magasins d’alcools de la Société 
des alcools – 50
Vendeurs de bière privés – 271

Magasins de vins de spécialité – 8
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Ventes de bière  
selon le pays

(2006-2007 et 2010-2011)

Ventes de vin selon  
le pays  

(2006-2007 et 2010-2011)

Ventes de spiritueux 
selon le genre 
(2006-2007 et 2010-2011)

		B  ière	S piritueux	V in	P anachés et cidres

2007	 78,0	 6,5	 8,2	 2,6

2008	 79,0	 6,7	 8,7	 2,7

2009	 80,4	 6,9	 9,0	 2,8

2010	 82,0	 6,9	 9,3	 2,9

2011	 81,0	 6,9	 9,7	 2,7

		B  ière	S piritueux	V in	P anachés et cidres

2007	 229	 179	 97	 16

2008	 242	 190	 106	 17

2009	 255	 198	 112	 19

2010	 271	 203	 117	 20

2011	 275	 206	 122	 19

		B  ière	S piritueux	V in	P anachés et cidres

2007	 87,1	 7,3	 9,2	 2,9

2008	 87,5	 7,4	 9,6	 3,0

2009	 88,0	 7,5	 9,8	 3,1

2010	 88,3	 7,4	 10,0	 3,1

2011	 85,9	 7,3	 10,2	 2,9 

Source : Rapport de Santé Manitoba sur la population (données fondées sur la population âgée de plus de 17 ans au  
1er juin de chaque année).

Volumes des ventes selon les produits [en millions de litres]

Chiffre des ventes selon les produits [en millions de dollars]

Consommation par habitant [en litres]



Catégories de licences	 2007	 2008	 2009	 2010	 2011

Enregistrement d’hôtel	 312	 300	 301	 302	 300

Vente au détail	 289	 275	 277	 273	 275

Débit de boisson	 262	 252	 249	 249	 246

Salle à manger	 1 143	 1 132	 1 116	 1 125	 1 135

Transport	 9	 8	 8	 7	 6

Bar-salon 	 471	 483	 412	 403	 398

Cabaret	 26	 29	 30	 29	 25

Activités de spectateurs	 42	 44	 45	 45	 50

Club privé	 260	 252	 252	 249	 247

Cantine	 15	 15	 15	 13	 13

Établissement sportif	 147	 151	 142	 144	 137

Fabricant	 22	 22	 20	 17	 17

Total	 2 998	 2 963	 2 867	 2 856	 2 832 

	  	 2007	 2008	 2009	 2010	 2011

Établissements autorisés
Visites des inspecteurs	 25 097	 26 110	 27 112	 25 867	 22 784
Demandes de service par  

des titulaires de licence	 1 171	 997	 1 069	 1 144	 1 294
Inspections finales	 246	 259	 256	 224	 186
Demandes de licence	 143	 153	 109	 126	 122
Séances de formation des  

titulaires de licence	 146	 100	 174	 180	 195

Total	 26 803	 27 619	 28 720	 27 541	 24 581

Permis exceptionnels
Inspections pendant des  

événements	 1 783	 1 582	 1 501	 1 471	 1 394
Enquêtes avant la délivrance  

d’un permis	 1 844	 1 838	 2 111	 2 626	 2 900
Séances de formation des  

propriétaires de salle, des  
titulaires de permis et du  
public	 73	 56	 76	 69	 82

Inspection des nouvelles salles  
de banquet	 241	 236	 233	 287	 146

Total	 3 941	 3 712	 3 921	 4 453	 4 522

Enquêtes publiques
Cartes-photos d’identité	 593	 880	 1 151	 277*	 0
Plaintes du public	 309	 384	 313	 360	 387

Total	 902	 1 264	 1 464	 637*	 387

*Le programme de cartes-photos d’identité de la Société des alcools a pris fin le 29 juin 2009.

Nombre d’enregistrements d’hôtel et de licences

		  2007	 2008	 2009	 2010	 2011

Permis de vente 	 7 020	 6 796	 6 607	 6 473	 6 000

Permis de distribution gratuite 	 4 316	 4 443	 4 290	 4 289	 4 175

Total	 11 336	 11 239	 10 897	 10 762	 10 175 

NOMBRE DE PERMIS EXCEPTIONNELS DÉLIVRÉS

INSPECTIONS, ENQUÊTES ET SÉMINAIRES DE FORMATION
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		   2007	 2008	 2009	 2010	 2011

Titulaires de licence
Mesures administratives					   
	 - Lettres d’avertissement	 259	 248	 273	 250	 261
	 - Réunions avec le directeur   

      du Service des inspections	 41	 40	 44	 41	 56

Total	 300	 288	 317	  291	  317

Commission des licences
	 - Audiences disciplinaires	 49	 29	 29	  44	  62
	 - Auditions d’appel	 11	 1	 5	  9	  7

Mesures adoptées par la Commission
	 - Avertissements	 3	 3	 5	 7	 5
	 - Suspensions	 42	 25	 21	 34	 38
	 - Annulations	 1	 0	 1	 1	 0
	 - Amendes			   2	 7	 29
	 - Autres	 4	 2	 0*	 1	 1

Total	 50	 30	 29	  50	  73

Nombre total de jours de  
suspension imposés	 106	 70	 38	  91	  70

Montant total des amendes  
imposées	  	  	 7 500 $*	 11 150 $	 89 550 $ 

Nota. Le nombre de mesures adoptées par la Commission peut ne pas être égal au nombre 
d’audiences en raison du report de certains appels au prochain exercice ou de l’adoption de 
plus d’une mesure lors d’une audience. 

Titulaires de permis exceptionnels et propriétaires de salle

Mesures administratives
	 - Avertissements	 6	 6	 4	 5	 8

	 - Suspensions des privilèges	 1	 1	 8	 7	 6

Total	 7	 7	 12	 12	 14

Les infractions à la Loi sur la réglementation des alcools font l’objet d’un processus de mesures 
disciplinaires progressives :

•	 Mise en garde – Habituellement donnée lorsqu’il n’y a aucun dossier d’exploitation antérieur 
(comprend l’éducation des titulaires de licence au sujet de l’infraction).

•	 	Lettre d’avertissement – Habituellement envoyée lorsqu’il y a un dossier d’exploitation et  
que l’infraction est mineure.

•	 	Réunion avec le directeur du Service des inspections – Pour discuter des solutions au  
problème de l’infraction.

•	 	Audiences de la Commission des licences – Habituellement imposées en cas d’infractions 
majeures. 

Les appels sont entendus par le Conseil des commissaires.

Les mesures disciplinaires font partie du dossier d’exploitation du titulaire de licence. 

Les infractions à la Loi sur la réglementation des alcools commises par les exploitants de salle 
de banquet et les titulaires de permis exceptionnel sont normalement traitées par les administra-
teurs de la Commission des licences

* Deux mesures « autres » ont été transférées à la nouvelle catégorie « amendes » et le montant a été indiqué.

MESURES DISCIPLINAIRES RECOMMANDÉES
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Beausejour 
619, avenue Park

Brandon

•	 1015, avenue Victoria

•	 Centre commercial  
Brandon Shoppers (18e 
Rue et av. Richmond) 

•	 Centre Corral (805,  
18e Rue N.)

Carman 
3, avenue Centre Ouest

Churchill 
203, avenue Laverendrye

Dauphin 
130, 1re Avenue  
Nord-Ouest

Flin Flon 
26, rue Hapnot

Gimli 
52, rue Centre

Killarney 
516, avenue Broadway

Lac du Bonnet 
99, 2e Avenue 

Minnedosa 
16, 2e Avenue Nord-Ouest

Morden 
331, rue North Railway

Neepawa 
393, avenue Mountain

Pine Falls 
17, rue Pine

Portage la Prairie 
300, avenue  
Saskatchewan

Roblin 
124, rue Main Ouest

Russell 
202, avenue Shell  
River Nord

Selkirk 
377, rue Main

Steinbach 
118, RPGC 12 Nord

Swan River 
716, rue Main

The Pas 
249, avenue Fischer

Thompson 
131, avenue Selkirk

Virden 
197, 3e Avenue

WINNIPEG

Centre commercial 
Bunn’s Creek   
2001, chemin Henderson

Charleswood Square 
3900, avenue Grant,  
pièce 1D

cityplace 
333, avenue St. Mary

Centre commercial 
Crestview  
3393, avenue Portage, 
unite 170

Centre commercial 
Dominion  
21, rue Marion

Centre commercial  
Eastwinds  
1530, avenue Regent, 
pièce 23

Fort Garry 
1235, chemin Pembina

Fort Richmond 
2855, chemin Pembina

Garden City Square 
915, avenue Leila, unité 2

Centre commercial 
Grant Park Plaza  
1120, avenue Grant

Hargrave et Ellice  
325, avenue Ellice

Kenaston Crossing 
1650, boulevard Kenaston, 
pièce 8

Madison Square 
1600, avenue Ness,  
pièce P

Main et Jefferson 
1662, rue Main

Main et Pritchard 
1005, rue Main

Centre commercial 
Northdale  
965A, chemin Henderson

Portage et Ainslie  
2549, avenue Portage

Portage et Burnell  
923, avenue Portage

Rivergrove 
2615, rue Main

River et Osborne  
469, avenue River

St. Vital Square 
827, rue Dakota, pièce 5

Centre commercial 
Southdale  
67, rue Vermillion, pièce 21

Southglen 
730, chemin St. Anne’s, 
unité A

Transcona Square 
620, avenue Kildare Est, 
pièce 1

Tuxedo 
2025, avenue Corydon, 
pièce 168

Tyndall Market Mall 
850, rue Keewatin,  
unité 15

Les 50 magasins d’alcools de la Société des alcools du Manitoba 
sont situés dans les collectivités suivantes.
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ALEXANDER 
Stahl’s Food Mart

ALONSA 
Zdan’s Family Store

ALTONA 
Altona Cleaners Inc.

ANOLA  
Anola Fine Foods

ARBORG  
Arborg Pharmacy

ARGYLE 
Meridian Trail General Store

ASHERN 
Ashern Pharmacy

AUSTIN 
Kim’s Family Mart Ltd.

BALDUR 
Baldur Variety Store

BELMONT 
Belmont Hardware

BENITO 
Benito Pharmasave

BIG WHITESHELL LAKE 
Big Whiteshell Lodge  
(2000) Inc.

BIRCH RIVER 
Birchwood Grocery

BIRD RIVER AREA 
Tall Timber Lodge Ltd.

BIRDS HILL 
Birds Hill Store

BIRTLE 
Birtle Pharmacy

BOISSEVAIN 
Hazlewood Enterprises

BRUNKILD 
Brunkild Beverage & 
Grocery

BRUXELLES 
Marginet’s Grocery & 
Hardware

BUFFALO POINT 
Buffalo Bay Marina

CAMPERVILLE 
McKay Grocery

CANADIAN FORCES 
BASE – SHILO 
Canex Super Mart

CARBERRY 
Spud City Food Mart Ltd.

CARTWRIGHT 
Cartwright Health Centre

CLANDEBOYE 
Clandeboye Store

CLEARWATER LAKE 
Wally’s Place

COWAN 
Kolisnyk’s General Store

CRANBERRY PORTAGE 
Streamer Hardware

CYPRESS RIVER 
Cypress River Foods

DELORAINE 
Myrna’s Fabric Boutique

DOMINION CITY 
Dominion City Food Town

DUGALD 
Dugald Convenience Store

ELGIN 
West Elgin Mall

ELIE 
Elie Grocery Store 

ELKHORN 
Twin Valley Co-op Ltd.

ELM CREEK 
Elm Creek Co-operative Oil 
& Supplies Ltd.

ELMA 
Elma Country Store 

EMERSON 
Emerson Bigway

ERICKSON 
Mountain Park Pharmacy

ERIKSDALE 
Eriksdale Shop Easy

ETHELBERT 
Bird’s Corner Store

FALCON LAKE 
Lumber One Building  
Supplies

FISHER BRANCH 
Fisher Branch Health Centre

FRASERWOOD 
J & J Store

GARSON 
Garson Grocery Ltd.

GILBERT PLAINS 
Gilbert Plains Pharmacy

GILLAM 
Trappers Shack

GLADSTONE 
Gladstone Pharmacy

GLENBORO 
Glenboro Pharmacy Ltd.

GLENELLA 
Preisentanz’s General Store

GLENORA 
Glenora Mall

GRAND MARAIS 
Grand Marais Village Store

GRAND RAPIDS 
Grand Rapids Esso

GRANDVIEW 
Grandview Home  
Hardware

GREAT FALLS 
Great Falls Foods

GRINDSTONE 
Grindstone General Store

GULL LAKE 
Sherwood Grocery

GYPSUMVILLE 
Rawluk’s Grocery &  
Pro Hardware

HADASHVILLE 
Saindon’s Country Store

HAMIOTA 
Rawlings Home Hardware

HARTNEY 
Hartney Co-op

HECLA 
Hecla Island General 
Store(SEASONAL)

HODGSON 
Buckskin Trading Post

Les vendeurs d’alcools sont des partenaires de la Société des 
alcools du Manitoba. Ces entrepreneurs locaux assurent leur 
viabilité en combinant les ventes d’alcool à leurs activités com-
merciales existantes. Au cours de l’exercice 2010-2011, le Manitoba 
comptait 176 vendeurs d’alcools.
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HOLLAND 
Holland Home Hardware

ILE DES CHENES 
Ile Des Chenes Country 
Store

INGLIS 
Jordie’s Food Mart

INWOOD 
Inwood Food Town

KELWOOD 
Kelwood Store

KENTON 
Houston’s

KOMARNO 
Komarno Quality Store

LA BROQUERIE 
MacNeil & MacNeil Ltd.

LA SALLE 
Jeni’s Food & Hardware

LAKE OF THE PRAIRIES 
Kilman Resort 

LAKE METIGOSHE 
Turtle Mountain All Season 
Resort

LANGRUTH 
Farncombe’s Food Centre

LAURIER 
Molgat Shopping Centre

LEAF RAPIDS 
Clarke’s Pharmacy Lynn 
Lake Ltd.

LEE RIVER 
Osprey Landing General 
Store

LETELLIER 
Gallant’s Lucky Dollar

LOCKPORT 
Lockport Grocery

LORETTE 
Dawson Trail Country  
Store Inc.

LUNDAR 
Lundar Pharmacy Ltd.

LYNN LAKE 
Clarke’s Pharmacy  
Lynn Lake Ltd.

MacGREGOR 
MacGregor Pharmacy

MANIGOTAGAN   
Kara’s Convenience

MANITOU 
Manitou Variety & Health

MARIAPOLIS 
Pouteau Foods

McAULEY 
McAuley Country Grocery 
Co-op Ltd.

McCREARY 
Reischek’s Pharmacy

MELITA 
Liquid World

MIAMI 
Miami Variety

MINIOTA 
Miniota C-Store

MINITONAS 
Nemetchek Enterprises 
(1992)

MINTO 
Minto Community Market

MOOSEHORN 
Moosehorn Consumer  
Co-op Ltd.

MORRIS 
Morris Super Variety

NARROWS 
The Narrows General Store

NEWDALE 
Strathclair Co-op  
(Newdale Branch)

NINETTE 
The Grocery Box

NIVERVILLE 
Niverville Bigway Foods

NOTRE DAME 
Notre Dame Shopping 
Centre

NUTIMIK LAKE 
Nutimik Lodge

OAK LAKE 
Valleyview Oak Lake  
Co-op

OAKBANK 
Oakbank Family Foods

OAKBURN 
Oak-Site Foods

OAKVILLE 
O & K Supermarket

ONANOLE 
B & D Hardware Inc.

PIERSON 
Edward Consumers  
Co-Operative Ltd.

PILOT MOUND 
Dobson’s Foods Ltd.

PINAWA 
Solo Market	

PINE RIVER 
Semeniuk’s Groceteria

PIPESTONE 
Main Street Market

PLUM COULEE   
Tri-Coulee Investments

PLUMAS 
Plumas Stop & Shop

POINTE DU BOIS 
The Pointe General Store

POPLARFIELD 
King Buck Inn

RAPID CITY 
Rapid City Insurance 
Services

RATHWELL 
Rathwell Solo & Hardware

RENNIE 
Rennie General Store 
(2005)	

RESTON 
Reston Drugs

RICHER 
Burnells Food Plus

RIDGEVILLE  
Ridgeville Cooperative

RIVERS 
Rivers Super Thrifty Drug 
Mart Ltd.

RIVERTON 
Bilinski Enterprises Ltd.

ROCK LAKE BEACH   
Rock Lake Beach Store 
(2008)

ROLAND 
Roland General Store

RORKETON 
Tracy’s Insurance Services

ROSSBURN 
L.P.K. Enterprises

ST. ADOLPHE 
St. Adolphe Esso

ST. AMBROISE 
St. Ambroise  
Convenience Ltd.

ST. CLAUDE 
Philippot’s Shop Easy 
Foods

ST. EUSTACHE 
Jackson’s General Store
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ST. FRANCOIS XAVIER 
S.F.X. Country Store

ST. JEAN BAPTISTE 
St. Jean Home Centre

ST. LAURENT 
Depanneur Entre-Lacs

ST. LAZARE 
Fafard’s Place

ST. MALO 
St. Malo Co-operative Ltd.

ST. PIERRE-JOLYS 
St. Pierre Bigway

STE. AGATHE 
De’Panneur Cheyenne 
Convenience Store

STE. ANNE 
Ste. Anne Sundries Ltd.

STE. ROSE DU LAC 
Ste. Rose Variety Shop 
(2001)

SANDY LAKE 
Sandy Lake Hardware

SANFORD 
Sanford Lumber &  
Building Supplies

SARTO 
Sarto General Store

SEVEN SISTERS 
Tirschman’s Esso

SHOAL LAKE 
Shoal Lake Pharmacy  

SIFTON 
Boguski Grocery

SNOW LAKE 
Cornerview Enterprises Ltd.

SOMERSET 
Crossroads Grocery

SOURIS 
Souris Valley Foods

SPRAGUE 
Carl’s Solo Store

SPRINGFIELD 
Garven Convenience Store

STARBUCK 
“Dawn Til Dusk”  
Convenience Store

STONEWALL 
Stonewall Pharmacy Ltd.

STONY MOUNTAIN 
Pick ‘N Pay

STRATHCLAIR 
Strathclair Consumers  
Co-op Ltd.

SWAN LAKE 
B & B Store

TEULON 
Teulon Pharmacy

TOLSTOI 
Tolstoi Super Mart

TRAVERSE BAY 
Traverse Bay Corner Store

TREHERNE 
Treherne Pharmacy

VASSAR 
Vassar Corner Store

VITA 
Sumthing Special Florist

WABOWDEN 
Dwyer’s General Store

WANLESS 
WeSte General Store

WARREN 
Pete’s General Store

WASKADA 
Wilbro Enterprises Inc.

WATERHEN  
Waterhen General Store

WAWANESA 
Gullett Pro Hardware

WEST HAWK LAKE 
West Hawk Lake Resort

WESTBOURNE 
Sportsman’s Corner  
Campground

WHITEMOUTH 
Whitemouth Sundries

WINNIPEG BEACH 
Ford’s Groceries

WINNIPEGOSIS 
Winnipegosis Meat Market

WOODLANDS 
Studler’s Enterprises Inc.

WOODRIDGE 
Vintage Corner Store

Banville & Jones  
Wine Company 
1616, chemin St. Mary’s

Calabria Market & 
Fine Wines 
137/139, boulevard Scurfield

Deluca’s Fine Wines  
942, avenue Portage

Fentons Wine  
Merchants 
1, chemin Forks Market, 
unité 106

G.J. Andrews Food  
& Wine Shoppe 
384, chemin Academy

Kenaston Wine  
Market 
1855A, avenue Grant

La Boutique del Vino 
1360, avenue Taylor

the winehouse  
1600, boul. Kenaston,  
pièce 110

Pour mieux servir les Manitobains et accroître le stock des vins 
offerts, la Société des alcools du Manitoba a conclu des ac-
cords avec huit magasins de vins de spécialité détenus par des 
intérêts privés et exploités en entreprise privée. Six magasins 
sont des boutiques et deux sont exploités comme des magasins 
d’aliments et de vins.
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C.P. 1023 (1555, Buffalo Place),

Winnipeg (Manitoba)  R3C 2X1

Telephone: 204-284-2501

www.mlcc.mb.ca


