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to regulate, distribute and sell beverage alcohol, generating revenue for  
Manitobans within a framework of social responsibility, customer service  

excellence, business effectiveness and workplace quality.

MlCC	MISSIon	
StateMent

Corporate	valueS 

social responsibility – promote the responsible 
sale and consumption of beverage alcohol

importance of people – foster a positive  
work force by working together as a team  

towards our common goals

integrity and Fairness – develop respectful  
and ethical relationships where we are fully  

accountable for our actions, decisions  
and behaviours

service excellence – provide superior service to 
our customers, partners and co-workers

change – embrace change and encourage 
our employees to be innovative and creative
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the Board of commissioners is comprised of 
nine Board Members who are appointed by the 
provincial government. one person is appointed 
as chair and another as vice-chair. 

the Board meets no less than six times per  
year and is responsible for the following general 
governance processes:

• adoption of a strategic planning process,  
approval of strategic plans and monitoring  
performance against plans;

• approving annual capital and operating 
plans and monitoring performance against 
those plans;

• approving policies and processes to ensure 
the integrity of the Mlcc’s internal control 
and management information systems;

• assessing the contribution of the Board,  
committees and all Board Members  
annually; 

• preparing recommendation(s) to the  
minister responsible respecting the  
appointment or termination of the ceo;

• succession planning, performance  
evaluation and leadership development  
for the ceo and senior management;

• approving the standard compensation  
structure and benefits package for  
all employees; and

• approving a communications policy for  
the Mlcc.

the Board is assisted by the work of several  
committees. these committees include:

• Governance committee;

• strategic planning and Budgeting  
committee;

• audit committee; and

• human resources committee

in addition, the Board operates under a well-
articulated Governance by-law, which includes 
specific responsibilities for the chair and Board  
Members, as well as terms of reference  
for various committees. a corporate code of 
conduct also guides the actions of the Board 
and all Mlcc employees.  

the licensinG Board considers  
applications for licences and determines the  
appropriate disciplinary action for breaches of 
The Liquor Control Act. these decisions may  
be appealed to the Board of commissioners.

the licensing Board is comprised of five per-
sons appointed by the lieutenant Governor in 
council. the Board may be called to meet at any 
time by the chair of the Board. all meetings of 
the licensing Board are open to the public.

GovernanCe	and	boardS

the Board oF coMMissioners is the governing body that oversees the activities of the 
Mlcc. the Board chair reports to the minister responsible for The Liquor Control Act, who,  
in turn, reports to the legislative assembly. the day-to-day operations of the Mlcc are the 
responsibility of the president and chief executive officer who reports to the Board.

licensinG Board 
  (standing left to right): cliff 

Bernhardt; dale neal  
(Vice-chair); les Barrett, 

louise Wilson:  
(seated) Vic Wonnacott 

(chair)
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InveStInG		
ChaIr’S		

MeSSaGe

Board oF coMMissioners  
(seated left to right): Fran  

Frederickson (Vice-chair); carmen 
neufeld (chair); Garry hammerback

(standing left to right): Janine 
Ballingall scotten; Maria Moore; 

ed azure; Myrna a. phillips; robert 
rae; les crisostomo

on BehalF oF the Board oF coMMis-
sioners, i aM pleased to present the 
84th annual report oF the Mlcc. this 
report represents the achievements of the Mlcc 
in F07 in its key goal areas of Finance, social 
responsibility, customer service, Business  
effectiveness and Workplace quality.

the Board is extremely pleased with the  
Mlcc’s performance in F07. the year’s success 
represents management’s efforts to balance  
the financial requirements of the provincial  
government with its goals to provide customer 
service excellence through convenient and  
modern facilities, supported by current  
technology and well-trained employees.

We are also proud of the Mlcc’s continued 
investment in its social responsibility programs 
to address alcohol and pregnancy issues, binge 
drinking and access by minors to alcohol. of  
particular note this past year was the recognition 
received by the Mlcc’s Be Undrunk program. 
the program, which is dedicated to raising 
awareness about the consequences of binge 
drinking, received three international healthcare 
advertising awards and a national social  
responsibility marketing campaign award. it was 
also adopted by the yukon liquor corporation 
and the Mlcc has received interest and inquiries 
from several u.s. states. 

another notable achievement was the Mlcc’s 
recognition as one of canada’s top 100  
employers and one of Manitoba’s top 10 em-
ployers for 2007. this recognition speaks to the 
Mlcc’s efforts to enhance workplace quality 
by providing an inclusive and diverse business 
culture with an emphasis on employee training 
and support.

to help guide Mlcc performance, the Board 
of commissioners adheres to corporate gov-
ernance performance standards. F07 activities 
included the Board’s first self assessment, which 
examined Board effectiveness and performance. 
a Governance calendar was also developed to 
assist the Board chair and committee chairs in 
the planning and monitoring of responsibilities.

another notable Board achievement was the  
approval of a new three-year strategic plan for  
the Mlcc that will chart its course through to 
F10. the Board also approved management’s  
recommendation to implement an enterprise-
wide approach to risk management. this  
approach will formalize Mlcc processes  
across the organization to ensure consistent 
management in accordance with the Mlcc’s  
risk appetite.

underscoring all of these initiatives is the good 
working relationship enjoyed between the Board 
and executive Management. this relationship 
has been built on mutual respect and a shared 
vision based on the Mlcc’s mission and values. 

on behalf of the Board of commissioners, i 
would like to thank executive Management 
and all employees for their contributions to the 
success of the Mlcc over the past year. i look 
forward to working with you in the new fiscal 
year and to providing the best customer service 
and value to our customers and to the people of 
Manitoba. 

 

carMen neuFeld 
chair, Board of commissioners
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preSIdent’S	MeSSaGe

i aM pleased to report the Mlcc surpassed its Financial Goals in Fiscal 2007, 
returning an unprecedented $207.9 million to the provincial government treasury. this is a 6.1% 
increase over the previous year and the first time our net profit has exceeded $200 million!

our financial success is good news for the 
people of Manitoba as our financial returns play 
a vital role in supporting provincial funding of our 
health care and education systems, as well as 
social services and other quality of life programs. 

With the support of the Board of commissioners, 
our success has also allowed for re-investment 
in our business so that we continue to provide 
the best service possible to Manitobans.

this past year, we began two projects that  
will ensure the Mlcc meets and exceeds 
customer expectations in the coming years. 
the expansion of our distribution centre by 
over 43,000 square feet is a major undertaking 
and the first time in over 40 years that we have 
expanded our warehousing capacity. 

We also began a three-year project to upgrade 
our point-of-sale system within liquor Marts. 
this upgraded cash register system will improve 
our ability to provide the best product assort-
ment to meet our customer needs in each 
location.

this past year we also continued our efforts 
to modernize our liquor Mart stores to meet 
growing customer expectations. in Winnipeg, 
upgrades were completed for two liquor Marts, 
and Board approval was given for two new 
liquor Marts on north Main street and north 
henderson highway. in addition, we moved the 
selkirk liquor Mart to a more convenient loca-
tion and gave the store a fresh, updated interior 
that has been well-received by customers.

customer service also includes giving back to 
the communities where we live and work. in  
addition to promoting the socially responsible  

 
consumption of alcohol, the Mlcc helped to 
support approximately 100 charitable groups, as 
well as arts, sports and health-related organi-
zations through sponsorship and fundraising 
donations.

the heart of the Mlcc has always been our  
employees and thus, workplace quality remains 
one of our top priorities. We are continuing to 
invest in staff training and education, as well as 
in the technical tools and supports that help  
employees provide excellent customer service. 
an award-winning succession planning  
strategy is also providing new opportunities for 
our employees while setting the standard for 
other liquor jurisdictions across canada.

to that end, we were especially pleased and 
proud to be named one of the top 100  
employers in the country by Maclean’s  
Magazine, and subsequently, one of the  
top 10 employers in Manitoba for 2007.

these achievements could not be possible  
without the vision and direction of the Board  
of commissioners. thank you for your  
continued confidence and support. thank you 
to the Management team and to all employees 
for your continued dedication, commitment and 
enthusiasm this past year. together, we are  
ensuring Manitobans continue to reap the  
benefits of our efforts, while securing our place 
as the best liquor jurisdiction in canada! 

don lussier 
president & ceo



the Mlcc’s strategic plan is comprised of five goal areas. these areas  
provide the blueprint for incorporating the Mission statement and corporate  
Values into our daily activities and form the basis for the business plan. 

StrateGIC	plan	
revIeW

thE FiVE Goal arEas arE:

Financial 
social responsiBility

custoMer serVice
Business eFFectiVeness

Workplace quality
the following is a review of the Business plan and the 

Mlcc’s accomplishments in Fiscal 2007.
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social  
rEsPonsibility 
as a distributor and re-
tailer of beverage alcohol, 
the Mlcc believes in 
social responsibility in all 
that we do. every day, 
we walk a fine balance 
between education and 
enforcement of The 
Liquor Control Act. We 
believe public awareness 
and education on the re-
sponsible consumption of 
alcohol is an investment 
in health education and 
to that end we are com-
mitted to programs and 
initiatives that address 
alcohol related issues.

 

customEr  
sErVicE 

We are focused on our 
customers and pride 
ourselves on service 
excellence. this commit-
ment to customer service 
excellence is evident in 
our investment in training 
for our employees. it is 
an investment well made 
as customer service 
surveys consistently rate 
the Mlcc high on friend-
liness of staff, knowledge 
of products and prompt 
assistance.  We aim to 
please!

 
businEss  
EFFEctiVEnEss

simply put, we want to 
be the best liquor juris-
diction in canada. We’re 
investing in our future by 
increasing the size of our 
distribution centre for 

the first time in over 40 
years! We’re also upgrad-
ing our cash register 
system in liquor Marts to 
meet changing technol-
ogy needs and growing 
customer expectations.

WorkPlacE  
quality

named a top 100 em-
ployer in canada and a 
top 10 employer in Mani-
toba for 2007, the Mlcc 
is proud of its efforts in 
providing a workplace 
environment that is chal-
lenging and inclusive. our 
investment in our employ-
ees through training and 
tools helps them reach 
their full potential and 
ensures customer service 
excellence in all that we 
do.

Financial PErFormancE 
$207.9 Million

every Friday, the Mlcc makes a deposit into the provincial treasury. this money 
in turn is used to support programs in health care, education, social services and 
community projects – making the $207.9 million return an investment in our  
province and in our future.

InveStInG		
In	our	Future

InveStInG		
FInanCIal
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InveStInG		
FInanCIal

Goal: 
Meet the net profit requirements of the Manitoba 
Government through the controlled sale of  
beverage alcohol.

objectives:
1.  Meet the net profit requirements of the 

Manitoba Government.

2.  exercise control over markup rates while  
maintaining transparency.

Performance results:
each year, the Mlcc creates a budget to 
achieve a net profit that it expects to turn over 
to the provincial government for the fiscal year. 
the net profit amount is agreed upon with the 
government and forms part of the provincial 
Budget. 

net Profit target: $196 million 
net Profit actual: $207.9 million

the mlcc exceeded its net profit target  
by $11.9 million or 6.1%, making f07  
the first year in its history to exceed a  
net profit of $200 million!

to achieve its financial objectives, the Mlcc 
sets targets for all sales areas. sales in liquor 
Marts exceeded budget by 7.8%; and in liquor 
vendors by 8.4%. sales to licensees exceeded 
budget by �.7%; while sales to specialty wine 
stores exceeded budget by 1�%.

these achievements were due to higher sales 
volumes than expected; above average weather 
during the summer; and an ongoing shift by 
consumers toward premium-priced products. 
as a result, premium-priced products achieved 
the target of a 61.�% share of market. the 
average retail sale per customer was $32.06, 
exceeding the target of $31.29.

the Mlcc continues to monitor prices through 
a cross-canada comparison and maintained its 
mid-range pricing strategy during F07.

General and administrative expenses were  
carefully managed, allowing the Mlcc to main-
tain its standing as one of the most, if not the 
most, efficient liquor jurisdiction in the country.  

the Mlcc adjusted its markups to pass 
through the excise increase implemented by the 
federal government with the reduction of the 
Gst from 7% to 6%. Beer markups changed 
effective July 1, 2006 and spirits and wine  
markups changed at the end of august 2007. 
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net proFit: $207.9 Million  
returned to ManitoBans!



Goal:  
educate Manitobans on safe consumption and 
regulate the responsible service of beverage 
alcohol.

objectives:
1. support programs to promote the socially 

responsible consumption of beverage  
alcohol, setting aside a minimum of 0.20%  
of estimated gross profit to fund these  
programs.

2. optimize compliance with The Liquor  
Control Act.

Performance results:
• the Be Undrunk program, which raises 

awareness of the consequences of binge 
drinking, won several awards in F07. at the 
healthcare advertising awards in atlanta, 
Georgia, the program received two Gold 
awards for Best campaign and Best individ-
ual tV ad for “More than a hangover”. it also 
took home a Bronze award for websites. 
the healthcare advertising awards is the 
oldest, largest and most prestigious adver-
tising awards competition in north america. 
Be Undrunk also received a “remi” award 
for public health television production at the 
39th annual WorldFest independent Film 
Festival in houston, texas. the film festival 
is the largest film and video competition in 
the world, and honours outstanding creative 
excellence in film & video. the Mlcc is 
continuing to develop this program with  
new creative advertising to be launched in 
summer/fall of 2007.

• the Mlcc continued to promote its  
award-winning With Child-Without  
Alcohol program, which addresses alcohol 
consumption during pregnancy and Fetal 
alcohol spectrum disorder. new creative 
advertising was developed in F07 for  
launch in spring/summer of 2007.

• the show your age photo identification 
program continued within liquor Marts 
and within licensed establishments. in F07, 
�,913 photo-identification cards were issued, 
an 11.�% increase over F06. although the 
Mlcc’s photo-identification card is issued 
as proof of age under The Liquor Control 

Act, it has been accepted as government– 
issued photo identification for travel  
purposes in canada and the united states.

• in F07, liquor Mart employees refused 
service to 8,997 minors who attempted to 
purchase alcohol, as well as 6,774 impaired 
individuals. 

• the Mlcc supports and participates on nu-
merous community committees to address 
alcohol-related issues, such as Mothers 
against drunk driving (Madd); non-potable 
abuse committee; Manitoba addictions 
awareness Week committee; and the 
downtown Winnipeg BiZ association. 

• the Mlcc continued to balance education 
and enforcement to ensure compliance with 
The Liquor Control Act. 

• licensing & inspection uses a risk-based 
inspection program dependent upon the 
type of licence held and the previous history 
of operation. establishments where liquor 
is the primary component of the operation, 
such as a beverage room, cabaret, beer 
vendor, and cocktail lounge, are inspected 
more frequently than those where food is  
the primary component of the operation. 
the average number of inspections by  
operations type was on target in F07.

• progressive disciplinary action is recom-
mended for those licensees, permittees  
and banquet hall operators who continue  
to breach The Liquor Control Act.

nuMBer oF inspections 
• licensed Premises: target: 25,000 
 actual: 25,097 
• sale Permit functions:  target: 20% 
 actual: 25.2%

nuMBer oF educational seMinars 
• licensed Premises:  target: 100  
 actual: 146 
• banquet Halls: target: 75   
 actual: 73

nuMBer oF security personnel 
trained in IT’s Good BUsIness PLUs: 
 target: 200   
 actual: 142* 

*the target was not achieved due to its voluntary 
status in F07. the program will become  
mandatory in F08.

	
SoCIal	reSponSIbIlIty
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thE liquor control act

Bill 21�, The Liquor Control Amendment Act 
(helping to prevent date rape) received royal 
assent on december 7, 2006. the Bill was  
proclaimed on March 14, 2007 and became law 
on april 1, 2007. as a measure to prevent date 
rape, The Liquor Control Act was amended to 
allow a person in licensed premises or banquet 
halls to carry his or her drink to the washroom.

rEGulations

M/r 177/94, liquor licensing regulation, was 
amended by M/r 27/2007 which was registered 
on February 21, 2007 and became law on March 
10, 2007. the amending regulation added a  
section to set out the responsibilities of a 
licensee and patrons with respect to carrying 
drinks to and from washrooms located within 
or adjacent to licensed premises and came into 
force on april 1, 2007.

M/r 12/2002, occasional liquor permits regu-
lation, was amended by M/r 28/2007 which was 
registered on February 21, 2007 and became 
law on March 10, 2007. the amending regula-
tion, which came into force on april 1, 2007, 
added a section to set out the responsibilities 
of permit holders and persons attending permit 
functions with respect to carrying drinks to and 
from washrooms located within, or adjacent to, 
the area under occasional permit.

M/r 177/94, liquor licensing regulation, was 
amended by M/r 63/2007 which was registered 
on March 27, 2007 and became law on april 7, 
2007. the amending regulation added a require-
ment for security staff in licensed premises 
to successfully complete responsible service 
and security training. effective april 1, 2007, all 
staff whose primary responsibility is to provide 
security in licensed premises will be required to 
be certified in the new course, either within 90 
days of hire if new staff, or no later than March 
31, 2008 if existing staff.

		
leGislatiVe chanGes:



Goal: 
deliver excellent service to our retail and  
commercial customers throughout the province.

objectives:
1. enhance service to our public customers by 

continuing to elevate customer service levels 
to meet their increasing expectations.

2. enhance service to commercial customers 
by continuing to elevate customer service 
levels in response to their increasing  
expectations.

Performance results:
• the Mlcc continued its efforts to improve 

service to its commercial customers. Fees 
paid to beer vendors for handling empty 
refundable containers increased by 26%, 
effective May 1, 2006. 

• liquor mart DEVEloPmEnt:

 southdale liquor Mart in Winnipeg was 
expanded, renovated and re-opened in  
april 2007. 

 the selkirk liquor Mart was relocated and 
the new store opened october 2006.

 cityplace liquor Mart in Winnipeg was  
relocated to a new location within the mall.

	
CuStoMer	ServICe
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measure tarGet acHieved

• liquor vendor service shop ratings:  87% 87.5%

• sales increase for liquor marts 10% Garden city square – 30% 
renovated in f06:  brandon-victoria & 10th – 19%

• liquor vendor sales: .2%  rural liquor mart growth – 8.1%  
  liquor vendor growth – 8.4%

• Public customer satisfaction rating: 90%  98%

• service shop ratings at liquor marts: 90% Winnipeg – 88.8%;  
  rural and other cities – 92.6%

• social responsibility shop ratings  100% Winnipeg – 91.5%*  
for id at liquor marts:  rural and other cities – 88.1%*

less than rural 
liquor mart

 *the Mlcc conducts social responsibility reviews with liquor Marts that have not achieved  
targets. retraining and coaching is provided to employees to address social responsibility issues.
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• corPoratE assortmEnt  
PlanninG:

 in F07, the Mlcc conducted a “clustering” 
exercise which grouped stores with similar 
sales performance to determine the number 
and category of items they should carry. the 
intent of clustering is to ensure that each store 
carries the products preferred by its custom-
ers. ideally, this process will provide the right 
products to the right place at the right time. 
clustering exercises will continue into F08 
and the Mlcc will adjust listed products and 
inventory levels as required. 

 the Mlcc continued its sku Management 
plan reporting monthly on the sku count to 
ensure the current distribution centre  
capacity is not exceeded prior to the  
expansion project. 

 Monthly meetings were held to review product 
applications for both specialty and general 
listings with a view to how brands fit into the 
overall assortment. specialty listing  
meetings included input from store managers 
and product consultants to ensure a  
broad assortment of products are available  
for customers. 

 the annual selection of refreshment  
beverages (coolers) was completed in  
January for spring arrival.

• community suPPort:

 Manitoba liquor Marts continued to assist 
communities with hosting Wine Festivals 
in support of community and charitable 
organizations. these events also provide the 
Mlcc with opportunities to enhance product 
knowledge. the largest is the Winnipeg Wine 
Festival april 30 – May 6 in support of special 
olympics Manitoba, which helped raise 
$22�,000 for the charity. other wine festivals 
included:

 the 2nd annual portage la prairie Wine  
tasting; which raised over $2,100 in support 
of the Glesby centre.

 the 2nd annual thompson Wine tasting 
raised over $3,300 in support of the  
thompson community Foundation

 the 4th annual Westman Wine Festival was 
held in october in Brandon and helped raise 
$10,�37 for the rotary club and the elspeth 
reid Family resource centre.

 the 4th annual Flatlander’s Beer Festival held 
in Winnipeg raised $31,940 for the Manitoba 
Moose yearling Foundation.

• the Mlcc also helps support approximately 
100 charitable organizations involving health, 
community, arts and sports groups through 
sponsorships, an in-store coin box program, 
and customer “donate-a-dollar” programs.



liquor Marts

measure tarGet acHieved

• in-stock service levels  94% 97.5%

• Productivity (units per labour Hour) Winnipeg – 35 34* 
 rural – 30 30

• inventory turns Winnipeg  – 13.0 13.5    
 rural – 10.5 10.5 

• shrinkage 0.15% 0.12%

• store General & administrative expenses  9.75% 9.1% 
as a % of store sales

*the target not achieved due to an under-estimation of labour hours.

purchasinG and distriBution centre

measure tarGet acHieved

cases per labour Hour 26.5 28

inventory turns 8.54  7.95*

in-stock service levels for General listings 97%  96%*

*targets not achieved due to suspension of products shipped to liquor boards from the  
st. albert distribution centre in alberta.

InveStInG		
buSIneSS	eFFeCtIveneSS

Goal:
Move to industry best practices, working in  
partnership with suppliers and commercial  
customers.

objectives:
1.  initiate programs, which, over time, will  

make the Mlcc the best canadian liquor 
jurisdiction.

2.  establish and promote the Mlcc’s  
corporate image with stakeholders.

3.  change or establish processes/policies  
to comply with legislation.

Performance results:
the Mlcc annually reviews productivity and 
the cost-effectiveness of strategies to determine 
the most efficient way of handling inventory at 
its liquor Marts and distribution centre. targets 
are set for productivity for both the retail and 
purchasing divisions and the distribution centre. 
these levels are measured quarterly throughout 
the year. 
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• continGEncy PlanninG

 the Mlcc developed contingency plans  
for all departments and conducted table  
top tests for the retail and information  
technology divisions. a disaster recovery 
test was also successfully conducted to 
ensure computer system access within  
five days of a disaster. 

 

• rEcorDs rEtEntion

 the Mlcc’s records Management pro-
gram was established in the 1980s for a 
paper-based system. this program does not 
include electronic records such as e-mail, 
Word documents and spreadsheets. in order 
to meet record retention standards and  
current legislative requirements, the Mlcc 
engaged an external consultant in F07 to 
review its current program, as well as its se-
curity processes, and to develop a business 
case for a new records retention program. 

• sustainaBle deVelopMent  
accoMplishMents

 in october 2006, the Mlcc, along with 
the Manitoba lotteries corporation, Mani-
toba hydro and Manitoba public insurance 
sponsored a “think Green” seminar. this 
seminar involved presentations from vari-
ous environmental certification organizations 
and rebate programs to crown corporation 
suppliers and procurement agents. the aim 
of the seminar was to provide information on 
environmental industries, specifications and 
certification.

 the Mlcc continued to incorporate a 
sustainable development clause into all of 
its tenders and rFp documents. the clause 
requires bidders to abide by The sustainable 
development Act, environmental regulations 
and disposal methods. under the clause, 
preference can be given to suppliers with 
environmental management programs and 
certification compliance. in addition, evalu-
ation points can be awarded for sustainable 
development compliance and corporate 
initiatives.

 the Mlcc continued its initiatives to  
purchase ethanol fuel for its fleet vehicles 
and an upgrade to t8 Fluorescent lighting 
in liquor Marts. since the lighting initiative 
began in F06, the Mlcc has upgraded 40 
of its 46 stores. the remaining stores will be 
upgraded by F08. the Mlcc also began  
upgrading the refrigeration units used in 
liquor Marts to reduce power consumption 
and to take advantage of Manitoba hydro 
power smart rebates. 

• Job hazarD analysis

 the Mlcc continued to address job safety 
hazards and document improvements under 
Workplace, safety and health legislation. 
in F07, the Mlcc worked with an external 
consultant to conduct job hazard analyses 
for the Maintenance and inspection services 
departments and the retail division. recom-
mendations for improvements were imple-
mented in Maintenance, and are ongoing in 
inspection services and the retail division. 

• EntErPrisE risk manaGEmEnt 

 the Mlcc continued its efforts toward 
implementing an enterprise-wide risk 
Management strategy. the strategy will 
allow managers and employees to under-
stand how they contribute to risk manage-
ment within the organization. in addition, the 
Mlcc will explore best practices in internal 
control certification requirements with a view 
to integrating them with the strategy. the 
implementation of the strategy is expected 
over a period of a few years. 

 in F07, the Mlcc engaged external con-
sultants to develop a strategy and training 
program for implementation in F08.  
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Goal:
create a fair and equitable work environment that is 
challenging, diverse and inclusive.

objectives:
1.   enhance an inclusive culture that encourages 

participation of all staff.

2.   ensure a well-trained staff and management 
workforce that has the capability to undertake 
new responsibilities.

3.   promote diversity in the workplace which 
reflects diversity in the population.

4.   promote a healthy work/life balance.

�.   Maintain a modernized information technology 
and information systems environment 
that meets the needs of the organization  
(head office and retail).

6.   evaluate Mlcc facilities and consider extent  
and timing of reinvestment requirements in  
the distribution centre and head office.

Performance results:
• inclusiVE culturE: 

 all Mlcc employees were given the oppor-
tunity to provide input into the new strategic 
plan for discussion at the annual fall Managers’ 
conference. suggestions were summarized 
and put forward to the executive and the Board 
for consideration in development of the plan.  
Workshops to communicate the strategic plan 
to all employees will be delivered in early F08.

• WEll-trainED WorkForcE:

 the Mlcc continued development under its 
award-winning succession planning program. 
several managers were promoted throughout 
the year and 360 degree feedback, including  
a personalized development planner, was  
completed for all managers.

 in F07, the Mlcc updated its store Manager 
development program (sMdp), which pro-
vides training and guidance to employees for 
future store management positions. the Mlcc 
targeted 12 candidates for sMdp training in F07 
and successfully placed nine candidates in the 
program. 

 the Mlcc continued to roll out its performance 
Management program, which uses a compe-
tency-based approach in developing employee 
potential. the system provides managers with 
tools to assist in employee goal setting, feed-
back and problem solving. the program was 
delivered to most assistant Managers in F07.

 With a focus on customer service, the  
Mlcc continued to make employee training  
an important priority, spending approximately 
$600 per employee in training.  in F07, staff  
attended three Basic Wine courses in  
Winnipeg and one in rural Manitoba. two  
higher certificate courses were also  
conducted. these courses meet and  
exceed the Mlcc’s targets for the year. 
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InveStInG		

WorkplaCe	qualIty



• DiVErsity:

 the Mlcc continued its commitment to  
diversity in its workforce. to celebrate  
Manitoba’s ethnic diversity, the Mlcc 
celebrated Multi-culturalism day on June 
27, 2006 with an employee barbecue and 
entertainment by the Fubuki daiko Japanese 
drummers. liquor Mart employees celebrat-
ed the day with an employee luncheon.

 to ensure its workforce is reflective of the 
population, the Mlcc continued to develop 
its aboriginal employment initiative. in F07, 
the Mlcc conducted 19 aboriginal aware-
ness training sessions; hired two aboriginal 
product consultants; and accepted three 
aboriginal internships through the youth 
transition program.

• hEalthy Work/liFE balancE:

 the Mlcc created a Wellness commit-
tee responsible for overseeing wellness 
initiatives for employees. the committee 
initiated an organization-wide health risk  
assessment survey to be conducted in 
early F08.

 to ensure employees experience a healthy 
work/life balance, management continued 
to shift and add resources to improve fair-
ness of workload in various departments.

 a new Flex benefit option was provided to 
all unionized employees, allowing individu-
als to customize their benefits package.

 the Mlcc negotiated a new contract with 
the Manitoba Government employees 
union, which was ratified in november 
2006. the contract was signed in  
February 2007.

• inFormation tEchnoloGy:

 Management made process improvements 
to ensure the Mlcc continues to receive 
benefits from the significant computer 
upgrade investments made in the past few 
years. the information technology division 
also made improvements to its processes 
and implemented remote computer access 
for employees.  

 an internet version of the agent/supplier 
sales information system was also com-
pleted and rolled out in the last quarter  
of F07.

 a business case for a new point-of-sale and 
cash register system for Mlcc’s retail  
division was developed and approved 
by the Board in F07. this new system will 
allow the Mlcc to keep up with chang-
ing technology, while meeting the growing 
demands of customers. the new system is 
expected to take approximately three years 
to fully implement.

• FacilitiEs: 

 the Mlcc made a significant investment in 
its future with Board approval for a 43,000 
square foot expansion of its distribution 
centre, as well as redevelopment of its 
head office. this is the first expansion of 
its distribution centre in over 40 years and 
will allow the Mlcc to meet growing retail 
customer demands for product variety. a 
contractor was selected and construction 
began in the 4th quarter of F07.

1�
   

 M
a

n
it

o
B

a
 l

iq
u

o
r

 c
o

n
tr

o
l 

c
o

M
M

is
s

io
n

   
a

n
n

u
a

l 
r

ep
o

r
t 

07



FInanCIal	
StateMentS



the accompanying financial statements are the responsibility of Management and have been prepared  
in accordance with the accounting policies disclosed in note 2. in Management’s opinion, the financial  
statements have been properly prepared and of necessity, include some amounts based upon  
Management’s best estimates and judgements.

as Management is responsible for the integrity of the financial statements, Management has established 
systems of internal control to provide assurance that assets are properly accounted for and safeguarded 
from loss.

don lussier inGrid loeWen 
president & chief executive officer chief Financial officer
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InveStInG		
manaGement rePort 

March 31, 2007



to the Board of commissioners 
the liquor control commission

We have audited the balance sheet of the liquor control commission [an agency of the  
Government of the province of Manitoba] as at March 31, 2007 and the statements of income and 
cash flows for the year then ended. these financial statements are the responsibility of the liquor 
control commission’s management. our responsibility is to express an opinion on these financial 
statements based on our audit.

We conducted our audit in accordance with canadian generally accepted auditing standards. those 
standards require that we plan and perform an audit to obtain reasonable assurance whether the 
financial statements are free of material misstatement. an audit includes examining, on a test basis, 
evidence supporting the amounts and disclosures in the financial statements. an audit also includes 
assessing the accounting principles used and significant estimates made by management, as well as 
evaluating the overall financial statement presentation.

in our opinion, these financial statements present fairly, in all material respects, the financial position of  
the liquor control commission as at March 31, 2007 and the results of its operations and its cash 
flows for the year then ended in accordance with canadian generally accepted accounting principles.

 

chartered accountants

Winnipeg, canada 
May 11, 2007 

InveStInG		
auditor’s rePort 

March 31, 2007
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  2007 2006

  $ $

sales [see schedule of sales, Cost of sales and Gross Profit] 521,380 486,734

cost of sales [see schedule of sales, Cost of sales and Gross Profit] 261,558 243,208

Gross profit 259,822 243,�26 
other income [note 4] 4,639 �,439

  264,461 248,96�

General and administrative expenses [note 5] 53,934 �0,279

depreciation [note 2] 2,583 2,448

net profit paid or payable to the Province of manitoba 207,944 196,238

 

see accompanying notes to the financial statements.
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InveStInG		
statement of income [000’s] 

year ended March 31



  2007 2006

  $ $

assets 
current 
cash 7,143 7,177 
accounts receivable 19,722 18,41� 
inventory [note 3] 26,953 23,82� 
prepaid expenses and supplies 999 907

total current assets 54,817 �0,324 
property and equipment [note 6] 14,643 12,616 
long-term loan receivable – province of Manitoba  [notes 7 and 8] 45,271 4�,271

  114,731 108,211

liaBilities 
current 
accounts payable – trade and other 32,900 31,39� 
Goods and services tax payable 2,179 1,308 
Manitoba retail sales tax payable 1,304 1,192 
net profit payable to the province of Manitoba 24,644 22,438 
environmental protection tax payable 133 129 
deferred licence fees 352 606

total current liabilities 61,512 �7,068 
provision for employee pension benefits [note 7] 48,844 47,02� 
provision for retirement allowances [note 8] 4,375 4,118

  114,731 108,211

 

see accompanying notes to the financial statements.

on behalf of the commission:

chair of the Board chair of the audit committee

president and chief executive officer chief Financial officer

InveStInG		
balance sHeet [000’s] 

as at March 31
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  2007 2006

  $ $

operatinG actiVities 
 cash receipts 
  sales – spirits, wine, coolers/ciders and beer 520,561 479,380 
  annual and supplementary licence fees and other 4,194 �,�16 
  Goods and services tax 33,044 34,616 
  Manitoba retail sales tax 17,063 1�,839 
  Manitoba Waste reduction and prevention levy 467 4�0 
  environmental protection tax 1,868 1,796

   577,197 �37,�97

 cash disbursements 
  purchases – merchandise, federal duty, excise and sales taxes, etc. 264,706 238,261 
  General and administrative expenses 50,754 �2,719 
  Goods and services tax 32,173 34,�94 
  Manitoba retail sales tax 16,950 1�,743 
  Manitoba Waste reduction and prevention levy 467 449 
  environmental protection tax 1,864 1,792

   366,914 343,��8

net cash available from operating activities 210,283 194,039

inVestinG actiVities 
 acquisition of property and equipment (4,579) (3,398)

net cash available for transfer 205,704 190,641

transFers to proVince oF ManitoBa 
 current year’s net profit 183,300 173,800 
 prior year’s net profit 22,438 18,187

  205,738 191,987

deficiency of cash receipts over 
 disbursements and transfers (34) (1,346)

cash and cash equivalents, beginning of year 7,177 8,�23

cash and cash equivalents, end of year 7,143 7,177 
 

see accompanying notes to the financial statements.
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InveStInG		
statement of casH floWs [000’s] 

year ended March 31



  spirits Wine ciders beer total

  $ $ $ $ $

sales

stores 128,085 71,055 10,477 34,075 243,692

liquor vendors 32,129 8,349 3,460 5,154 49,092

licensees 18,671 4,831 2,110 190,439 216,051

specialty wine stores 44 12,436 65 — 12,545

total sales for 2007 178,929 96,671 16,112 229,668 521,380

total sales for 2006 169,697 86,817 1�,344 214,876 486,734

cost oF sales

 total cost of sales for 2007 70,157 43,540 7,529 140,332 261,558

 total cost of sales for 2006 66,646 39,463 7,224 129,87� 243,208

Gross profit for 2007 108,772 53,131 8,583 89,336 259,822

Gross profit for 2006 103,0�1 47,3�4 8,120 8�,001 243,�26

see accompanying notes to the financial statements.

InveStInG		
scHedule of sales, cost of sales  
and Gross Profit [000’s] 

year ended March 31
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1.  nature oF orGaniZation

 the liquor control commission [the “Mlcc”] was formed in 1923 as an agency of the  
Government of Manitoba under The Liquor Control Act. the Mlcc’s mandate is to purchase,  
sell and regulate alcoholic beverages; to determine locations for retail liquor outlets; to licence  
and regulate facilities used by the consuming public; to provide revenue to the province from  
the activities of the Mlcc; and to do all such things necessary to effect the provisions of  
The Liquor Control Act.

2.  siGniFicant accountinG policies

 [a] cash includes cash on hand, balances with banks and outstanding electronic fund  
 transactions forwarded to banks.

 [b] accounts receivable includes electronic fund transactions to be forwarded to banks  
 after March 31.

 [c] inventories of goods for resale are valued at average cost.

 [d] revenue is recognized at the time the product is shipped, title passes, the sales price is  
 fixed and determinable, and collectibility is reasonably assured.

 [e]  the property and equipment are recorded at cost less accumulated depreciation.  
  depreciation is provided on the declining balance basis at the following annual rates:

  automobiles ........................................................................................................................ 30% 
 equipment and furnishings ................................................................................................. 20% 
 paving ................................................................................................................................... 8% 
 systems development ........................................................................................................ 30%

  leasehold improvements are depreciated on a straight-line basis over the remaining term  
 of the lease or a minimum of five years.

[f] substantially all of the employees of the Mlcc are eligible for pension benefits based on 
length of service and average annualized earnings calculated on the best five years prior to 
retirement, termination, or death that provides the highest earnings. pension costs, included in 
salaries, benefits and pension costs, consist of the employer’s share of pension benefits paid 
to retired employees, as well as the increase in unfunded pension liabilities during the fiscal 
year. this liability is determined actuarially every three years with the balances for the  
intervening years being determined by a formula provided by the actuary as detailed in note 7.

 actuarial gains and losses are recognized in income immediately as detailed in note 7.

[g] the Mlcc’s financial instruments consist of cash, accounts receivable, long-term loan  
receivable – province of Manitoba, net profit payable to the province of Manitoba, accounts 
payable, other taxes payable and non-interest bearing working capital advance provided by 
the province of Manitoba. it is management’s opinion that the Mlcc is not exposed to  
significant interest, currency, or credit risks arising from these financial instruments. the fair 
value of these financial instruments approximate their carrying values.

[h] in preparing the Mlcc’s financial statements, management is required to make estimates 
and assumptions that affect the reported amounts of assets and liabilities, the disclosure of 
contingent assets and liabilities at the date of the financial statements and reported amounts 
of revenue and expenses during the period. actual results could differ from these estimates.

InveStInG		
notes to financial statements [000’s] 

March 31, 2007
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3.  inVentory

  2007 2006 
  $ $

 Warehouse inventory 17,919 1�,768 
 stores inventory 9,034 8,0�7

  26,953 23,82�

 the amount of unpaid and unrecorded customs and excise duties on owned merchandise held in 
bond is approximately $3,38� at March 31, 2007 [2006 – $3,293].

4.  other incoMe

  2007 2006 
  $ $

 supplementary licence fees 788 743 
 advertising revenue – other 733 �0� 
 air Miles® revenue 663 �78 
 annual licence fees and licence application fees 599 �98 
 occasional permit additional fees 581 �79 
 Miscellaneous 569 1,88� 
 occasional permit fees 240 243 
 administration charges 222 206 
 Border point fees 221 79 
 specialty wine store fees 23 23

  4,639 �,439 

�.  General and adMinistratiVe eXpenses

  2007 2006 
  $ $

 salaries, benefits and pension costs 33,824 30,8�0 
 leased premises – rentals [note 9] 5,415 �,086 
 Maintenance and repairs 2,106 2,271 
 delivery charges 1,504 1,376 
 Bank charges 1,356 1,216 
 utilities 1,291 1,262 
 equipment rentals [note 9] 1,113 1,121 
 air Miles® program 991 867 
 printing, postage and supplies 789 7�9 
 professional fees 608 603 
 Grants in lieu of taxes 603 603 
 alcohol education 563 �36 
 health and post secondary education tax levy  551 �11 
 Miscellaneous 507 �04 
 protective services 500 472 
 sponsorships 480 663 
 advertising and promotions 463 386 
 staff training 457 439 
 travel 325 269 
 Vehicle expenses 205 192 
 communications 122 138 
 crown corporations council levy 84 82 
 product analysis 77 73

  53,934 �0,279
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6.  accuMulated depreciation/property and equipMent

  2007  
  accumulated net book 
 cost depreciation value

 $ $ $

leasehold improvements 12,203 3,720 8,483 
systems development 9,706 7,043 2,663 
equipment and furnishings 7,108 4,128 2,980 
automobiles 635 338 297 
paving 338 118 220

 29,990 15,347 14,643

  2006  
  accumulated net book 
 cost depreciation value

 $ $ $

leasehold improvements 9,426 2,891 6,�3� 
systems development 9,076 6,036 3,040 
equipment and furnishings 6,084 3,�36 2,�48 
automobiles �89 296 293 
paving 300 100 200

 2�,47� 12,8�9 12,616

7.  proVision For eMployee pension BeneFits

 the Mlcc maintains a defined benefit pension plan in accordance with the provision of The Civil 
service superannuation Act administered by the civil service superannuation Board. an actuarial 
valuation of the provision for employee pension benefits was conducted by ellement & ellement 
ltd. consulting actuaries as at december 31, 2004. the service to date projected benefit method 
was used and the liabilities have been extrapolated to March 31, 2007 using a formula provided  
by the actuary.

 2007 2006

 $ $

accrued benefit liability, beginning of year 47,025 4�,044 
actual gain based on 2004 actuarial report — (1�0) 
Benefits accrued 1,434 1,341 
interest accrued on benefits 3,289 3,140 
Benefits paid (2,765) (2,276) 
Manitoba Finance matching pension contributions (139) (74)

accrued benefit liability, end of year 48,844 47,02�

pension expense 4,723 4,481 
employee contributions 1,326 1,240 
employer contributions 2,904 2,3�0 

 the pension expense consists of benefits accrued of $1,434 [2006 – $1,341] and interest accrued 
on benefits of $3,289 [2006 – $3,140].

 the key actuarial assumptions used in determining the Mlcc’s provision for employee pension  
benefits were at the following weighted average rates:



            as at march 31 

  2007 2006

  % %

rate of return 6.50 6.�0 
inflation 2.50 2.�0 
salary rate increases 4.25 4.2�

 
in addition, post retirement indexing is at two-thirds of the inflation rate.

 the amount of the long-term provision for employee pension benefits of $40,731 as at March 31, 
2003, is included as part of long-term loan receivable – province of Manitoba. there are no  
conditions or terms for collection of this non-interest bearing loan receivable.

8.  proVision For retireMent alloWances

 effective april 1, 1998, the Mlcc commenced recording accumulated retirement allowances for its 
employees. eligible employees are entitled to receive a retirement allowance equal to one week’s pay 
to a maximum of 2� weeks for each year of continuous employment, based on the current salary at 
date of retirement. the provision recorded is calculated based on a formula provided by the province 
of Manitoba.

 the amount of the opening provision for retirement allowances as at april 1, 1998 of $3,16� is included 
as part of the loan-term loan receivable – province of Manitoba. there are no conditions or terms for 
collection of this non-interest bearing loan receivable.

9.  Future coMMitMents

[a] the Mlcc leases its head office and nine other buildings from the Government of the province of 
Manitoba for the nominal sum of two dollars effective august 1, 198�, for a period of 99 years.

[b] the Mlcc leases another 39 buildings. leases have expiry dates ranging from 2008 to 2024.

  the future minimum lease payments for each of the next five years and thereafter are as follows:

Year ending march 31 $

2008 3,893 
2009 3,793 
2010 3,�47 
2011 2,984 
2012 2,627 
thereafter 13,03�

 29,879

 [c] the Mlcc leases computer equipment. leases on this computer equipment have expiry dates  
 ranging from 2008 to 2011.

  the future minimum lease payments for each of the years to the expiry of the lease contracts are  
 as follows:

Year ending march 31 $

2008 899 
2009 661 
2010 344 
2011 229

 2,133

 [d] the Mlcc entered into a contract for expansion of the distribution centre. the balance of the  
 contractual obligation to be paid in 2008 is $6,798.
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$207.9 million  
for manitobans   

InveStInG		
ChartS	and	GraphS

retail outlets  
 

wine countrty

BEER SALES BY
COUNTRY

Federal Government 
$�2.8 
10%

provincial 
Government 
$207.9 
40%

Merchandise  
$208.8 
39%

operating 
expenses  
$�6.8 
11%

wine countrty

BEER SALES BY
COUNTRY

Mlcc liquor 
Marts 
46

private  
Beer Vendors  
284

private liquor 
Vendors/duty 
Free stores 
176

specialty  
Wine stores 
8

additional payments to the Province (in millions) 

retail sales tax – $17.1 

environmental protection tax – $1.9 

Waste reduction & prevention tax – $0.�

additional payments to the federal Government (in millions) 

Good and services tax – $33.0
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wine countrty

BEER SALES BY
COUNTRY

beer sales bY countrY 
 Fiscal 2003 and  Fiscal 2007 (%)  

   

Wine sales bY countrY 
 Fiscal 2003 and  Fiscal 2007 (%)  

   

sPirit sales bY tYPe 
 Fiscal 2003 and  Fiscal 2007 (%)  
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 2003 2004 2005 2006  2007

sales 434,980 4�9,199 472,134 486,734  �21,380

Gross profit 20�,448 218,191 229,842 243,�26 2�9,822

net profit 166,347 174,066 18�,273 196,238 207,944

General and administrative expenses 44,127 4�,8�0 46,706 �0,279 �3,934

depreciation 2,107 2,432 2,449 2,448 2,�83

Gross profit as % of sales 47.2% 47.�% 48.7% �0.0% 49.8%

net profit as % of sales 38.2% 37.9% 39.2% 40.3% 39.9%

General and administrative expenses as % of sales 10.1% 10.0% 9.9% 10.3% 10.3% 
 

 
Profit and exPense ratios  (in thousands) 
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 beer spirits Wine coolers/ciders 
 
2003 70.6  6.3  6.8  2.9  
2004 73.1  6.�  7.1  2.9  
200� 70.6  6.3  7.4  2.7  
2006 74.2  6.4  7.7  2.6  
2007 78.0  6.5  8.2  2.6  

 beer spirits Wine coolers/ciders 
 
2003 199  1�4  67  1�  
2004 212  1�9  72  16  
200� 21� 164 78 16 
2006 21� 170 87 1� 
2007 229 179 97 16 
 

	
Product $ sales  (in Millions)  

 beer spirits Wine coolers/ciders 
 
2003 81.6 7.3 7.7 3.4 
2004 83.3 7.4 8.1 3.3 
200� 79.9 7.1 8.4 3.1 
2006 83.� 7.2 8.7 2.9 
2007 87.1 7.3 9.2 2.9 
 
source: Manitoba health population report based on population over the age of 17 as of June 1 of each year.  
  

 
Per caPita consumPtion  (in ltres)  

 2003 2004 2005 2006  2007

sales 434,980 4�9,199 472,134 486,734  �21,380

Gross profit 20�,448 218,191 229,842 243,�26 2�9,822

net profit 166,347 174,066 18�,273 196,238 207,944

General and administrative expenses 44,127 4�,8�0 46,706 �0,279 �3,934

depreciation 2,107 2,432 2,449 2,448 2,�83

Gross profit as % of sales 47.2% 47.�% 48.7% �0.0% 49.8%

net profit as % of sales 38.2% 37.9% 39.2% 40.3% 39.9%

General and administrative expenses as % of sales 10.1% 10.0% 9.9% 10.3% 10.3% 
 

volume sales  (Millions oF litres)  



class of licence 2003 2004 2005 2006 2007 
 
hotel registration 323 327 322 318 312 
retail Beer Vendor 296 297 293 288 284 
         Brewer’s retail 2 1 1 1 2 
 sacramental Wine 3 3 3 2 2 
 Winery    1 1

Beverage room 277 276 271 267 262

dining room 1,116 1,124 1,138 1,148 1,143

transportation 11 11 11 11 9

cocktail lounge 4�� 4�0 466 47� 471

cabaret  20 20 24 26 26

spectator activities 41 41 38 40 42

private club 266 263 263 262 260

Military canteen 18 18 1� 1� 1�

sports Facility 1�4 1�6 1�1 1�2 147

Manufacturer’s 3� 37 37 21 22

totals  3,017 3,024 3,033 3,027 2,998 

InveStInG		
number of Hotel reGistrations & licences 
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  2003 2004 2005 2006 2007 
 
licensed Premises      
licensee visits 27,613 27,338 2�,8�8 23,��0* 2�,097 
investigations/final inspection  
   of premises 984 91� 438 �18 38� 
education of licensees/their staff 14� 142 84 111 146

total  28,742 28,395 26,380 24,179 25,628 

occasional Permits      
inspections while in progress 1,69� 1,707 1,�76 1,664 1,783 
investigations prior to issue 1,029 1,208 1,41� 1,617 1,844 
education of hall owners/ 
    permittees/public 134 93 62 88 73 
inspection of new banquet halls 103 93 ��   191** 241**

total  2,961 3,101 3,108 3,560 3,941 

General and Public concern  
    investigations 1,309 1,162 1,326 975*** 902*** 

*    Fewer inspections in F06 due to vacancies in inspector positions, and a move to risk-based inspections.  
**   effective F06, includes free-standing banquet halls and those located within licensed premises.   
***  effective F06, applications for photo id are pre-screened by licensing advisor, resulting in fewer investigations.  

       
  

InveStInG		
insPections, investiGations and educational seminars  
            
  

class of licence 2003 2004 2005 2006 2007 
 
liquor sold 8,0�6  7,�69 7,468 7,102 7,020

liquor complimentary 4,641  4,42� 4,3�6 4,360 4,316

  12,697  11,994 11,824 11,462 11,336

  
occasional Permits issued    
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disciPlinarY action 

  2003 2004 2005 2006 2007 
 
licensees:      
administrative      
 – warning letters 229 121 80 214 2�9 
 – meetings with Manager,  
 inspection services 30 11 19 14 41

   total 259 132 99 228 300 

board:      
 – disciplinary hearings 41 3� 29 33 49 
 – appeal hearings 6 3 3 8 11 

 board action:      
 – warnings � 7 � 4 3 
 – suspensions 29 26 20 26 42 
 – cancellations 0 3 0 2 1 
 – other 10 0 1 2 4

total 44 36 26 34 50

total days suspended 121 433* 119** 67 106 
 
note: Board actions may not equal number of hearings due to appeals carried forward to next fiscal year, or more than one 
action taken at a hearing.

 
Permittees/Hall owners:      
administrative:      
 – warnings 30 11 12 13 6 
 – suspension of privileges 7 4 1 2 1

total  37 15 13 15 7 

*   36� days suspended attributed to one licensee (suspension began in F03 and extended into F0�).   
** 8� days suspended attributed to one licensee (suspension began in F03 and terminated in F0�). 

Breaches of The Liquor Control Act can be handled administratively or through a hearing before the licensing Board.  Where 
there is no previous record, the inspector may handle the matter through education of the licensee and staff.

Where there is a record of operation and the breach is of a less serious nature, administration may issue a letter of warning or 
meet with the licensee to discuss solutions to the problem. these letters/meetings form part of the licensee’s record of opera-
tion.  Where there is a record of operation and the breach is of a serious nature, the matter is referred to the licensing Board 
for a hearing. appeals are heard by the Board of commissioners. 



InveStInG		
lIquor	MartS

the Mlcc’s 46 liquor Marts operate in the following areas:
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beausejour    
619 park avenue

brandon     
10th & Victoria avenue 
Brandon shoppers Mall

carman   
3 centre avenue West

churchill   
203 laverendrye avenue

dauphin    
130 First avenue north West

flin flon    
26 hapnot street

Gimli     
�2 centre street

Killarney    
�16 Broadway avenue

lac du bonnet  
76 – 2nd avenue

minnedosa   
16 – 2nd avenue north West

morden   
331 north railway street

neepawa   
393 Mountain avenue

Pine falls   
17 pine street

Portage la Prairie  
300 saskatchewan avenue

roblin   
124 Main street West

russell   
202 shell river avenue north

selkirk   
377 Main street

swan river   
716 Main street

the Pas   
333 edwards avenue

thompson   
131 selkirk avenue

virden   
197 third avenue 
 
 

WinniPeG

charleswood square 
1d – 3900 Grant avenue

cityplace 
333 st. Mary avenue 

crestview shopping centre 
170 – 3393 portage avenue

dominion shopping centre  
21 Marion street

eastwinds shopping centre  
23 – 1�30 regent avenue

Fort Garry 
123� pembina highway

Fort richmond plaza 
28�� pembina highway

Garden city square 
unit 2 – 91� leila avenue 

Grant park plaza  
shopping centre  
1120 Grant avenue

hargrave & ellice 
32� ellice avenue

kenaston crossing 
8 – 16�0 kenaston Boulevard

Madison square 
p – 1600 ness avenue

Main & Jefferson 
1662 Main street

Main & pritchard 
100� Main street

northdale shopping centre 
96�a henderson highway

portage & ainslie 
2�49 portage avenue

portage & Burnell 
923 portage avenue

river & osborne 
469 river avenue

st. Vital square 
� – 827 dakota street

southdale centre  
21 – 67 Vermillion road

southglen shopping centre 
unit a – 730 st. anne’s road

transcona square 
1 – 620 kildare avenue east

tuxedo park shopping centre 
168 – 202� corydon avenue

tyndall Market Mall 
8�0 keewatin street



alexander  
stahl’s Food Mart

alonsa  
Fashoway café &  
confectionery

altona  
altona cleaners ltd.

anola  
anola lucky dollar

arborg  
arborg pharmacy

argyle  
Meridian trail General store

ashern  
ashern pharmacy

austin  
J & J Grocery

Baldur  
Baldur Variety store

Belmont  
Belmont hardware

Benito  
Benito pharmasave

Big Whiteshell lake  
Big Whiteshell lodge  
(2000) inc.

Birch river  
Birchwood convenience

Bird river  
tall timber lodge ltd.

Birds hill  
Birds hill store

Birtle  
Birtle pharmacy

Boissevain  
hazlewood enterprises

Bruxelles  
Marginet’s Grocery &  
hardware

camperville  
Mckay Grocery

cFB shilo  
canex super Mart

carberry  
spud city Food Mart ltd.

cartwright  
cartwright health centre

clandeboye  
clandeboye store

clearwater lake  
Wally’s place

cowan  
kolisnyk’s General store

cranberry portage 
streamer hardware

cypress river  
cypress river lucky dollar

deloraine  
Myrna’s Fabric Boutique

dominion city  
dominion city Food town

dugald  
dugald convenience store

elgin  
Mack & sydney’s

elie  
elie Grocery store

elkhorn  
twin Valley co-op ltd.

elm creek  
elm creek co-operative  
oil & supplies ltd.

elma  
elma country store

emerson  
emerson Bigway

erickson  
Mountain park pharmacy

eriksdale  
eriksdale shop easy 

ethelbert 
Bird’s corner store

Falcon lake  
lumber one Building supplies

Fisher Branch  
Fisher Branch health centre

Fraserwood  
J & J store

Garson  
Garson Grocery ltd.

Gilbert plains  
Gilbert plains pharmacy

Gillam  
trappers shack

Gladstone      
Gladstone pharmacy

Glenboro  
Glenboro pharmacy ltd.

Glenella  
preisentanz’s General store

Glenora  
Glenora Mall

Grand Marais  
Grand Marais Village store

Grand rapids  
Grand rapids esso

Grandview  
Grandview home hardware

lIquor	vendorS

liquor Vendors are partners with the Mlcc.  By combining liquor sales with their  
existing business, these local entrepreneurs help to ensure their viability. there are currently  
172 liquor vendors operating in Manitoba.

34
   

 M
a

n
it

o
B

a
 l

iq
u

o
r

 c
o

n
tr

o
l 

c
o

M
M

is
s

io
n

   
a

n
n

u
a

l 
r

ep
o

r
t 

07



Great Falls  
Great Falls Foods

Grindstone  
Grindstone General store

Gull lake  
sherwood Grocery

Gypsumville  
rawluk’s Grocery &  
pro hardware

hadashville  
kiedyk’s convenience store

hamiota  
rawlings home hardware

hartney  
hartney Variety store

hecla  
hecla island General store

hodgson  
Buckskin trading post

holland  
holland home hardware

ile des chenes  
ile des chenes country store

inglis  
Jordie’s Food Mart

inwood  
inwood Food town

kelwood  
kelwood store

kenton  
houston’s

komarno  
komarno quality store

la Broquerie  
le Bon ami

la salle  
Jeni’s Food & hardware

lake of the prairies 
kilman resort

lake Metigoshe  
turtle Mountain  
all season resort

langruth  
Farncombe’s Food centre

laurier  
Molgat shopping centre

leaf rapids  
kings health & Variety

letellier  
Gallant’s lucky dollar

lockport  
lockport Grocery

lorette  
dawson trail country store inc.

lundar  
lundar pharmacy ltd.

lynn lake  
clarke’s health & Variety

MacGregor  
MacGregor lo-cost (2004)

Mafeking  
doan’s General store

Manitou  
Manitou pharmacy

Mariapolis  
pouteau Foods

Mcauley  
Mcauley country Grocery  
co-op ltd.

Mccreary  
reischek’s pharmacy

Melita  
liquid World

Miami  
Westaway’s pharmacy

Miniota  
Miniota c-store

Minitonas  
nemetchek enterprises (1992)

Minto  
Minto community Market

Moosehorn  
Moosehorn consumers  
co-op ltd.

Morris  
Morris super Variety

narrows  
the narrows General store

newdale  
strathclair co-op (newdale 
Branch)

ninette  
the Grocery Box

niverville  
niverville Bigway Foods

notre dame  
notre dame shopping centre

nutimik lake  
nutimik lodge

oak lake  
Valleyview oak lake co-op

oakbank  
Family Fare

oakburn  
oakburn Foodtown

oakville  
oakville super Market

onanole  
B & d hardware inc.

pierson  
edward consumers  
co-operative ltd.

pilot Mound  
dobson’s Foods ltd.

pinawa  
the north West company lp

pine river  
semeniuk’s Groceteria

pipestone  
pipestone Main street Market

plum coulee  
tri-coulee investments

plumas  
plumas stop & shop

pointe du Bois  
pam’s place

poplarfield  
king Buck inn (Beer only)  
poplarfield Groceteria

rapid city  
rapid city insurance  
agencies ltd.

rathwell  
rathwell solo & hardware

rennie  
rennie General store (200�)

3�
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reston  
reston drugs

richer  
Burnells Food plus

ridgeville                      
ridgeville cooperative  
community club (Beer only)

rivers  
rivers super thrifty drug  
Mart ltd.

riverton  
the other place

roland  
roland General store

rorketon  
tracy’s insurance services

rossburn  
l.p.k. enterprises

st. adolphe  
st. adolphe esso

st. ambroise  
ducharme’s General store

st. claude  
philippot’s shop easy Foods

st. eustache  
Magasin Beaudin store

st. Francois Xavier 
s.F.X. country store

st. Jean Baptiste  
st. Jean home centre

st. laurent  
depanneur entre-lacs

st. lazare  
B’s place

st. Malo  
st. Malo co-operative ltd.

st. pierre-Jolys  
st. pierre iGa

ste. agathe  
de panneur cheyenne 
convenience store

ste. anne  
ste. anne sundries ltd.

ste. rose du lac  
ste. rose Variety shop (2001)

sandy lake  
sandy lake hardware

sanford  
sanford lumber &  
Building supplies

sarto  
sarto General store

seven sisters  
seven sisters General store

shoal lake  
shoal lake pharmacy

sifton  
Boguski Grocery

snow lake  
cornerview enterprises ltd.

somerset  
somerset lucky dollar

souris  
souris Valley Foods

sprague  
carl’s solo store

springfield  
Garven convenience store

starbuck  
dawn ‘til dusk 
convenience store

stonewall  
stonewall pharmacy ltd.

stony Mountain  
pick ‘n play

strathclair  
strathclair consumers  
co-op ltd.

swan lake  
B & B store

teulon  
teulon pharmacy

tolstoi  
tolstoi super Mart

traverse Bay  
traverse Bay corner store

treherne  
treherne pharmacy

Vassar  
Vassar corner store

Vita  
sumthing special Florist & Gift 
shop

Wabowden  
dwyer’s General store

Wanless  
We ste General store

Warren  
pete’s General store

Waskada  
Wilbro enterprises inc.

Waterhen  
Waterhen General store

Wawanesa  
Gullett pro hardware

West hawk lake  
West hawk lake resort

Whitemouth  
Whitemouth sundries

Winnipeg Beach  
Beach convenience

Winnipegosis  
Winnipegosis Meat Market

Woodlands  
studler’s enterprises inc.

Woodridge  
Woodridge General store
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For more information about the Mlcc, or to request printed copies of 
this annual report, please contact the communications department:

telephone: (204) 474-5656

the 2006 annual report is also available online at www.mlcc.mb.ca



Box 1023 (1��� Buffalo place) 
Winnipeg, Manitoba  r3c 2X1 
telephone: 204-284-2�01 
www.mlcc.mb.ca


